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A Tourism Interpretation Masterplan for 
Ireland’s National Parks

Cover of National Framework



An Experience Development Framework 
for England’s National Parks



We will talk about:

• Managing for more (and more) 
visitors requires strategic, 
integrated interpretation planning.

• Themes and infrastructure both 
need to be adjusted to maintain 
high quality visitor experiences in 
crowded National Parks.  
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An interpretive theme is …

… an idea about your Park that 
people will remember.

…  what you want people to think 
and talk about at your Park (and 
after they go home).

… a focus for visitors’ attention.







But…

Themes can only work – i.e. get 
people thinking and talking - if 
they are linked to direct 
experience.

Interpretation requires interaction 
and activity.







And…

Activity without themes can be 
meaningless and dangerous –
especially in protected areas.



Ingredients of Meaningful Experiences



Ingredients of Meaningful Experiences



The recipe for Meaningful Experiences
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Developing Enabling 
and Protective 
Infrastructure



No one will protect what 
they don’t first care about … 
… and no one will care 
about what they don’t first 
experience. 

Sir David Attenborough



For quality experiences of the 
natural world people have to be 
able to get up close to nature, 
so they can have sensory contact 
(see, smell, hear and even touch).





In sensitive environments, such 
as National Parks, these direct 
experiences of the natural world 
must not damage the natural 
resource.



As visitor numbers increase it is 
essential to take measures in key 
locations to
• Enable the experience for 

visitors
• Protect the natural resource 

This needs careful planning.
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Enabling and Protective 
Infrastructure

• Concentrates visitors in specific 
areas 

• Provides places for meaningful 
interpretation

• Facilitates experiences that 
bring alive your key themes





Glenveagh
Activities                                       Projects
………………………………………………………………………………………..

• Looking closely at blanket bog 
and seeing the small scale 
complexity and variety of 
plants and invertebrates

• Seeing, touching, smelling 
peat

Creating boardwalk trails over 
the bog with magnifying equipment
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