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EUROPARC Federation?



Sustainable nature,
valued by people.

EUROPARC

FEDERATIONM




OUR NETWORK

400 members
37 countries

EUROPARC
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EU ROPARC

FDEMTP‘* FEDERAT.O

BIGGEST EUROPEAN NETWORK

Covering 40 million hectares o
Representing 40% of Natura 2000 h_.
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Who are the best communicators?
Politicians

Priests

Journalists

Environmentalists

Writers

Story tellers

Others
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Why



What do
we see
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Global Eye




One planet




World population

World Population 1950-2050
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Well below
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Johan Rockstrom Stockholm Resilience Institute



2 sides of the

same coin
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Is it good to value nature economically?
1. Yes

2. No

3. Don’t know



What do
we see




The
Paradox



Population Index = 100 in 1970
120~

10
Terrestrial species
Marine species
80+
Freshwater species

60 The Living Planet Index is an indicator

of the state of the world's biodiversity: :
it measures trends in populations of All vertebrate species
vertebrate species living in terrestrial, (Living Planet Index)

40+ freshwater, and marine ecosystems
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Source: WWF, UNEP-WCMC



cumulative stte area [ha)

120M

Common Database on Designated Areas (CDDA)
 near 70 % of records in World Database of PAs
« over 105 000 designations (overlaps)

* near 1 200 000 km?2 (~ FR + ES + DE)

e about 21 % of terrestrial area

100M

8
2
%
x
cumulative count of sites

« Area more than doubled since mid-1990s
Natura 2000, Habitats Directive (1992)
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The

haradox A win is in fact a loss



Value is in the eye
of the beholder



Value is in

the eye of
the beholder




Replicable >< non-replicable
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Value



Constituents of well-being

Life on earth - biodiversity

Source: Millenium Ecosystem Assessment

Arrow’s color Arrow’s width
Potential for mediation by  Intensity of linkages between ecosystem
socioeconomic factors services and human well-being

B LlLow = Weak
B Medium C— Medium
B High [ Sstrong



Ecosystem Services
A lost connection?




Biodiversity

Biodiversity

Health




Visits Protected Areas Worldwide

(Cambridge University 2015)

Protected Areas Visitors Spending

-12,7% Earth - 8 billion/year - 600 billion $/year
(21% Europe) - 3,3 billion - North America
- 3,8 billion - Europe Current spending on protection

<10 billion/year




Value cultivated crops:
153 billion euro/year/world

(Gallai et al., 2008)










He has WiFi




Rethinking
our behavior
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Systemic Change






NO ‘N 8 o coo QUALITY GENDER CLEAN WATER
POVERTY £ HUNGER HEALTH EDUCATION EQUALITY AND SANITATION

GOOD JOBS AND INNOVATION AND 10REDUGED '11‘305!.";'_'7 LECITIES 1 RESPONSIBLE
ECONOMIC GROWTH INFRASTRUCTURE INEQUALITIES AND cnm»nmis CONSUMPTION

\ ’

13 PROTECT THE 14 LIFE BELOW LIFE 16 PEACE AND 17 PARTNERSHIPS
PLANET WATER 15 ONLAND JUSTICE FOR THE GOALS

"
THE GLOBAL GOALS

For Sustainable Development
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PRODUCTION
REMANUFACTURING

RECYCLING

CIRCULAR ECONOMY

RESIDUAL

WASTE E x

CONSUMPTION, USE,
RELISE, REPAIR






L Croft .
10972013} Forward to basics
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Communicating nature
1. Aloss of time

2. Essential

3. don’t know



Time for










A will to
survive







Walk the
talk
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Communication

“you only love what you know”
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Natura 2000 — communication EU

Natura 2000 is the key instrument to protect biodiversity in the
European Union. It is an ecological network of protected areas, set up
to ensure the survival of Europe's most valuable species and habitats.
Natura 2000 is based on the 1979 Birds Directive and the 1992 Habitats
Directive. The green infrastructure it provides safeguards numerous
ecosystem services and ensures that Europe's natural systems remain

healthy and resilient
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Visitors

[local — regional — international]
[hikers — cyclists — visitor centers]

Stakeholders

[hunters — farmers — tourism sector]

Inhabitants
Tourists
Politicians
Entrepreneurs
Students
Children



Communication
Innovation &
co-creation




Value of the
communicator



Jonathan Patz, professor & director of the Global Health Institute - University of
Wisconsin (US)

“It is my opinion that conservation and park management can save more lives,

promote more health and deal with more ill health than the public health sector
can achieve”
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Books on walls

People read pictures and
look at the text



Hard work!
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Story telling






Awareness
Awareness
Awareness
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Political
Administrative
Public

[different approach & communication]



How to
communicate



Kill the extinction message. Loss Celebrate our love of nature. It is
generates apathy, not action. the most powerful driver of public
behaviour.

FUTERRA



Easy messages



Yes, we can!
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Nationaal Park

HOGE KEMPEN

in het spoor van de natuur



Bottom up!

Community
Engagement

Partnership




Ambassadors



Children/Youth







Rangers
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Communicate the
Benefits






TEEB - Benefits of biodiversity and ecosystems

= 191 million euro/year &5,
. e ..
- +5-000 jObS ﬁg;‘c‘_lg_mmpm




Love, not loss






How are
you?










Think
globally
Act locally

Change °
personally!







