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Chapter 1
What isInterpretive Writing Anyway?

Many people have heard the word interpretation. Y et, this word may have awide range of
meanings for people based on their background, training, or experiencein the

interpretive profession. However, | fedl that the best definition of interpretation is the one
developed by atask force of | nterpretation Canada which set out to develop the definition that
would be used within Canada (1976). That definition has been picked

up over the past 17 years by many other organizations, and is the one most often taught in
university coursesin interpretation. This definitioniis:

"Interpretation is a communication process, designed to reveal meanings and relationships of
our cultural and natural heritage, to the public, through first hand involvement with objects,
artifacts, landscapes and sites." - Interpretation Canada

It should be stressed that interpretive communications is not simply presenting information, but a
specific communication strategy that is used to trandlate that information for people, from the
technical language of the expert, to the everyday language of the every-day visitor.

Where do the basic strategies, techniques and principles of interpretive communications for
writing in an interpretive format come from?

It's important to remember that the communication process of interpretation did not
spontaneously appear one day. Interpretation (the profession, and the techniques and
approaches) are awonderful mix from communication principles from many other professions
including:

* Journalism

* Marketing

* Psychol ogy

* Non-formal and adult education theory and presentations.
* Business management and finances.

* Recreation and tourism planning/principles

* Media planning/design principles.

In reality, we see the use of interpretive writing techniques and principles every time we see an
advertisement in a magazine or on television.



Under standing the Audience

One of the key areas of knowledge that interpreters writers must have to be effective in their
presentations is an understanding of how visitors learn and remember information in a
recreational learning environment. A recreational learning experience is one where

the person has self-selected to attend or participate in a program for "enjoyment”. The "learning"
that occursisviewed asfun aswell. Anyone that has a hobby, such as

coin collecting, model making, studying aspects of history, bird watching, etc. isinvolved with
recreational learning. We learn because we want to, and the process of learning and discovery
gives us pleasure.

Interpretation is not topic or resource specific. The interpretive communication process can be
used for interpreting anything, any subject. If the interpretive communication is effective, then
"education” can occur about that subject. Interpretation isan objective

driven, and market (audience) focused process that looks for results (the accomplishment of
stated objectives). It uses marketing and advertising writing techniques, journalism strategies,
and a host of other communication strategies to form our Interpretive Communications Strategy.
Interpretation is also fun - arecreational learning experience. What is the interpretive
communication process?

Tilden'sInterpretive Principles - the foundations for interpretive writing.

The communication process used to "interpret” information is based on Tilden's Interpretive

Principles (Tilden, 1954). Tilden's basic communication principles are aso the ones you will
find in every first year marketing or advertising text book on successful communication with
your market (audience).

- First, the copy or writing piece must Provoke curiosity, attention and interest in the
audience. If you can't get their attention, they won't even stop at an exhibit, want to

attend a program, or pay attention during programs. In planning the strategy as to how to
provoke attention, the interpreter has to consider the answer to the question:

Why would a visitor want to know this information? The answer to that questions ends up being
the text or exhibit/panel header, graphic, photo, or support copy that gets the audience's
attention.

- Continuing with the answer to the question why would a visitor want to know this? the
interpretation text/copy must find away to relate the messageto

the everyday life of thevisitors. In advertising, it's the answer to the question "why do you
need this product or service?". This part of the text/copy gives visitors reasons to continue



reading the text and interact with the exhibits, programs, or media - gives them areason to pay
attention and be motivated to learn more.

- Thefina part of the processisrevelation. Tilden saysthat we should reveal the ending or
answer of the communication through a unique or unusual perspective or viewpoint. Savethe
answer to last. Thereveal tells the visitor why the message was important for them, or how they
can benefit from the information that was interpreted to them.

- Strivefor message unity is another principle for interpretation. 1t means that when we plan or
design our program, service, or media, that we use the right colors, costumes, music, designs,

etc. to support the presentation of the message. Think of message unity as the stage setting and
props for atheatrical presentation. For an interpretive writer you need to consider such issues as
font style, font color, point size of the text and design issues in the layout of the copy.

- Addressthewhole. Thisfina principles meansthat al interpretation text and copy should
address some main point or theme - "the big picture” of what's important about the park, historic
site, tourism site, etc. that the visitor is at and reading about. The main theme is best illustrated
by your answer to the question "if avisitor spends time going to programs, looking at exhibits,
etc. while they are visiting my site, by the time they are ready to go back home if they only
remember or learned one thing about why our siteis so special, that one thing better

be I The answer to this question is" thewhole." Anexample
of such atheme might be "We are using state of the art wildlife restoration techniques to improve
this site for people and for wildlife." Then the text/copy for exhibits, outdoor panels, AV
programs, etc. should be developed to help illustrate the main site interpretive theme.

In short hand, we can summarize the basic principles of interpretation and format for interpretive
writing for interpretive media as:

Provoke attention and curiosity (get visitors to WANT to read the copy).

Relate to the reader with analogies, or other writing technique.

Reved the main point toward the end of the text.

Address the Whol e - make sure the text works to illustrate the main theme.

Strive for Message Unity. Be sure you use the correct font, colors or other text physical designs
to fit the story you are writing for.

In addition, interpreters must ask two questions to help them plan and design their interpretive
writing for program, media or services.



1. Why would the visitor want to know that? If you can't answer this question, you are going to
have trouble writing compelling text for your programs or media. We don't want to bein the
business of giving answers to questions no oneis asking.

2. How do you want the visitor to use the information you are interpreting to them? If you don't
want visitors to use the information you are interpreting, then why are you giving it to them?
Will they read the text if "they don't have a reason too?"

There aren't any "right or wrong" answers to these questions. But it does help the interpreter
focus on interpreting something relevant to the visitors and in selecting the best interpretive
writing technique to relate to them. Hereis an example of an interpretive panel using
interpretive writing techniques, and another interpretive panel where you can look to find the
interpretive principles within the text and graphics.
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and active
language, short
text .

Theme concept
and reveal.




The life-saving Mongoose!

As you explore the island you might glimpse
one of our delightful African Mongooses.
But what on earth is an “African” Mongoose
doing here in Trinidad you may ask?

Wy 3 e Well, back in the bad old days of slavery, the white slave
e, |, owners thought it would be a good idea to import venomous
Sncke killer - Trinidads African Mengeose snakes to the island to prevent the slaves from running away.

Unfortunately, the snakes were much
happier living in the cool shady
mansions than they were living in the
jungle so the only people who got
bitten were the slave owners!

Dont warry, today you

would be unlikely 1o see o
snake in Trinidad...

Their answer to this oversight was fo
import African mongooses fo eat the

snakes! The mongooses ate them all

200 yeors agol

Can you find the "Provoke, Relate and Reveal text used in this interpretive panel?
Designed by Christian Emberson.

How do we plan for our inter pretation and our interpretive writing?

We follow the model of interpretation. There's abasic model of the total communication process
(Figure 1) which we also follow for developing our interpretive writing "formula" or process.

The Model of Interpretation.

Managerial Realities

Mission,
+—p-Objectives & ™ b
outcomes. \

Theme, sub- Media and Implementation Evaluation

¢ pthemes and _| |, Services —("and Operations. > and
stories. Selection feedback.

Visitor and
Market
Analysis

The Interpreter

Figure 1 -- Themodel of the Interpretation Communication Process (modified from
Cherem, 1976).



In this model of interpretive communications we can see severa different components. First, we
must have some message (WHAT) that we want to convey - what's the story that we want to tell
and write about. Then we must have specific objectives that we want the message copy or text to
accomplish. We have interpretive techniques that we can use to actualy present the message
(Tilden's principles), and services in which to use the techniques (self-guiding trail or auto tour,
live program, exhibits, publications, etc.). We'll be writing text for al of these different media.
We are writing our message for visitors, so we need to know as much as possible about them

(visitor analysis). We will only know if our message as read was received and understood by
the visitor if we evaluate our writing to seeif our origina objectives were accomplished. If not,
we need to go back to make some adjustments to our text and related deign the text has to work
with and illustrate. Notethel& O box. Thisisfor Implementation and Operations
considerations, such as costs, material needs, etc. to actually plan, and create our interpretive
copy. Thisalsoincludes planning time for research, developing draft copy, pre-testing text, and
working on the exhibit or media copy/design rel ationship.

The box that surrounds the model called " Interpreter” iseach individual interpretive writer. We
each bring our own unique perspective to any project or program. We have our unique
personality, background, and writing style. So each writing project or assignment will have the
individual fingerprint of the interpreter who iswriting for it.

The big box around everything is managerial realities. These are administrative issues that
can/do influence programs or services. Some of these can include:

- Agency policies and goals for interpretation writing to accomplish.

- Program or services demands from the public.

- Management issues that interpretation writing needs to help with.

- Available budget for the writing services.

- Time constraints and project deadlines to complete writing assignments.
- Political pressuresfor certain presentation content for text.

- And more...... what are yours?

Summary

This chapter has focused on adiscussion of just what isinterpretive writing and its relationship
to larger interpretive communications principles. Interpretive Communication principles have
evolved from avariety of other communication professions. The basic principles of what makes
apresentation interpretive vs. just informational is not so much on what you say, but rather how
you say it. For the writing and messaging to beinterpretive, it must Provoke, Relate, Reved,
Have Message Unity, and Address the Whole. The model of interpretation shows how the total
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communication process works, and interpretive writing process as a part of it, and becomes the
basis for developing awriting philosophy and strategy for interpretive writing projects.
References:

Lewis, William 1980. Interpreting For Park Visitors. Eastern Acorn Press.

Tilden, Freeman. 1957. Interpreting Our Heritage, The University of North Carolina
Press, Chapel Hill.

Veverka, John A. 2014. Interpretive Master Planning, Volume | and Volume I1. MuseumEtc,
Edinburgh, Scotland.
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Chapter Two

Planning for Interpretive Writing Projects.

The Jackson Clubs Dark Secr et.

In 1842, this was the location of the Jackson Club, a club, for Men Only! Thiswas the place
where the elite of Jackson came to do business, visit, and talk about the news of the times. And
becoming a member wasn’t easy — you had to be somebody important!

Mike Sommerville was somebody! Arriving in Jackson in 1843, he quickly developed a
reputation as a powerful businessman, and was invited to become a member of the Jackson Club.
Mike served two terms as club president, and even hel ped increase the membership of thisMen's
only organization. A proud member for 25 years, it wasn't until Mike' s death in 1869 that it was
discovered --------- that Mikewasredly ... Michelle—Yep! A Woman!

Your next stop on the tour isjust one block down this street on the right, a large white home,
number 321. It looks like an ordinary home, but there' s an extraordinary story buried in the
garden. I'll meet you there with a shovel.

There's an old saying that "good things happen when planned, bad things happen on their own".
The interpretive writing example above was written for a self-guiding community walking tour.
When you're developing atour, or any interpretive writing, you have to think not only about the
writing itsalf, but all the other planning concerns involved with the total interpretive experience
the copy must be a part of. So we think about:

Themodel of interpretation - planning for developing inter pretive text/copy. We just went
through our model in Chapter 1.

Writing to illustrate an inter pr etive theme. Developing and writing to accomplish
inter pretive obj ectives; Learning objectives, Behavioral objectives, Emotional Objectives.
Let'stake a closer look at writing for themes and objectives.

Perhaps two of the areas where there is often the most confusion in planning for interpretive
writing projectsisthat of developing the interpretive themes and interpretive writing objectives.
Here are afew ideas and examples that may help making this part of the interpretive writing
process easier and more effective to think about, as you can't really develop great interpretive
copy unless you know what it needs to help accomplish.

What isan Interpretive Theme?

A themeisthe central or key idea of any written presentation. WWhen communicating with
your visitors, the audience should be able to summarize the main point of the exhibit or mediain
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one sentence. This sentence would be the theme. Development of atheme provides
organizational structure and clarity of purpose of text or label development. Once the main
interpretive or story line message theme has been decided, everything you do in developing the
interpretive text for the audience fallsinto place. The main strategy then of the interpretive
writing mission isto illustrate the theme statement that the exhibits, trail guides, panels, etc.
areworking to illustrate to the visitors.

Themes should:

e Besdtated asashort, simple, complete sentence.

e Contain onemain ideaif possble.

e Reveal theoverall purpose of the program or activity.

e Beinterestingly and motivationally worded when possible.

Here are some examples of themes for an exhibit, self-guiding trail or interpretive panel.

- Exploring cavesis a sensual experience.

- Wemanage our habitatsin three waysto benefit both people and wildlife.
- Backyard wildlife needs your help.

- Our forest has many plantsthat can harm or heal.

- Livingin the Smith homestead was full of daily challenges.

-  Weneed to preservewetlandsfor fiveimportant reasons.

- Steam engines changed our livesin three ways.

It's important not to confuse themes with topics. Examples of topics that might be mistaken for
themes might be:

- Birds of the Park.

- Seasona Wildflowers

- Bird migration.

- Cooking with native plants.

Be sure your themes are “ compl ete sentences’ — and meet the other criteria noted above.

Interpretive Objectivesfor effective label copy and text development.

Many interpretive media are planned without objectives or “real” outcomes. | find it hard to
successfully plan any interpretive writing service or media development without clearly
understanding just what it is the interpretive writing is supposed to accomplish.

Objectives vs. goals.

Thereis often some confusion between the two. | usually don’'t use gods, as goals aren’t
measurable, like “it ismy goal to go to Florida someday”.
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Objectives are outcome driven and measurable. For example if we had the interpretive
theme: “Wetlands benefit usin amazing ways.” then we need to develop interpretive objectives
that would help illustrate that theme, such as: At the completion of interacting with the exhibit,
all participants can identify three ways that wetlands benefit us..

This objective statement can be pre tested with visitors to seeif they already know or can name
three benefits, and then post tested after they viewed the exhibit or panel to see if they can name
three benefits. If they can’t — the exhibit didn’t accomplish its objectives. You can't really

eval uate the success of any interpretive writing and media without first understanding what the
outcomes - objectives - of the writing and media were.

I usethreekinds of objectivesin inter pretive writing projects planning:
Upon the completion of the program,

Learning objectives: The mgority of visitors will be able to (name, list, describe)
three reasons that wetlands should be protected.

Emotional objectives: The majority of visitorswill FEEL good about the preservation
work we are doing here to protect wetlands.

The majority of visitors will feel that protecting wetlands does
indeed benefit them, their community and the environment.

Behavioral objectives. The mgority of visitors will want to see the wetland exhibitsin
the Nature Center (if text on an outdoor interpretive panel).

The majority of visitors will consider contributing to our
“preserve the wetlands” fund.

The majority of visitors will want to walk our wetlands trail
looking for the wetland features from the program (text on an interior
interpretive exhibits.

These Learn — Feel - and Do objectives are central to interpretive writing planning — particularly
the Feel and Do objectives. You can have as few or as many objectives as you want. They are
your guidepost to what is really important for the text and media to accomplish and how you
want the text to affect your visitors. Two hintsin making sure your objectives are marketable
(people will want to come to the program). Ask yourself again:

1. Why would my visitors want to know this information?
2. How do | want my visitors to USE thisinformation (from the exhibit/media)?

The answers to these questions may help guide your objective (media content and proposed
outcomes) development for your exhibit, panel or other media you are writing for.
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With your theme in hand, and your objectivesin place, you're now ready to develop the
interpretive writing to illustrate your theme, and then evaluate the effectiveness of your copy in
association with the mediait is working with.

Remember that the theme is the one thing that - by gosh if nothing else — the visitor remembers
from reading the interpretive media you have written for. Y ou begin the exhibits by stating the
theme — and them summarize the theme at the end by again stating the theme “... so now you
have seen three examples of how protecting wetlands benefits you” (the last exhibit or self-
guiding trail panel/leaflet for example).

The objectives will focus the content of your writing, help you plan the total presentation, and
will be used to evaluate the mediato seeif it was really successful — or just entertaining but
quickly forgotten.

Now you know, and can hopefully describe why: Using interpretive themes and objectives will
make your interpretive writing planning easier and more effective.

Who'syour audience? Writing to connect with visitor s different lear ning styles. The next
step in planning for your writing assignment or proj ect.

What we know from past studies about visitors and reading label copy.

A publication by Region 8 of the US Forest Service entitled "Being Up Front and Out

Front... Communication through Interpretation” contains some exhibit survey results from the
fall of 1987. The statistics were from two years of studies done by the USDA Design Division at
nine different locations including the Adirondack NY Museum, the Smithsonian Air and Science
Museums, the Begich-Boggs Visitor Center in Alaska; the Keowee-Toaway Energy Complex
Visitor center in South Carolina; and the Williamsburg Visitor Center in Virginia

Here are some of the more interesting results from their two-year study of exhibits regarding
text.

1. Lessthan 1% of the people read the entire exhibit copy. Of this 1%, approximately 90%were
either experts or researchers that already had a thorough knowledge of the subject matter.

2. The longer and more complex the written (or recorded) message, the shorter the viewing and
listening time.

3. The average visitor spent only about 30% of the time actually needed to thoroughly view an
exhibit and read the message.
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Some of our basic under standings about visitorsreading labels:

These are guidelines that we currently employ in all of our interpretive writing for museum
exhibit |abels:

- Labelsthat are over 50 words long probably won't be read. Most visitors won't read |abel s that
are over 100 words (we usually do two 50 word paragraphs). So we keep text to about 50 words
for each needed paragraph.

So with this research in mind, some of the considerations of just who will be reading our
interpretive labels and copy you need to think about:

- Arethey local visitors from the area or tourists. Locals will relate to the text and analogies and
metaphors differently than tourists.

- Will the writing be for "general visitors'. If so then you will need to write your copy at a 5th
grade (about a 11-12 year old) vocabulary. That's the same reading level that most newspapers
use. Nationa Geographic Magazine write at a 13 year olds vocabulary, FYI.

- If you introduce new vocabulary into the copy, will you should aso have avisua definition (a
picture) that illustrates the new text. Will readers know what a metamor phic rock iswithout a
picture of it? So as you develop your interpretive writing - think of the audience who will be
reading it, and need to "relate” to what you are interpreting. Any issues with the text in the panel
below?

- Remember, a picture can be worth 1000 words, but can also be the "wrong" 1000 words.

Check out the text on the exhibit panel on the following page. What do you like or not like about
it? Any vocabulary words that might been help inillustrating or explaining?
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Your next consideration asawriter. Wherewill thewriting appear ? (I nter pretive Panels,
Exhibits, leaflets, web sites?).

When you're planning for your interpretive writing assignment or project, we aways have to
think about just were our text and associated mediawill appear. In the example below, the text
has a provocative header supported with the graphic, and visually supported by the actual
geological feature you can see standing at thislocation. So this copy had to consider:

- Text advising the reader to LOOK at the feature the panel isinterpreting.

- The point size and thus amount of text that will fit in the panel. For outdoor panels the
minimum font point sizeis 36 point.

- The color background of the panel the text will be printed on to determine the color of the text.

- Text needed for the captions for the samples of rock on the panel (smaller point size).

- Try to keep the amount to text to under 100 words.
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If you're writing copy for museum exhibits, then the rules change a bit.

In this exhibit from the Monterey Bay Aquarium, the considerations for "where will the writing
be placed" changes, as do some of the rules for text in museum exhibit panels and displays.

- We need to use headlines in the copy (remember provoke, relate and reveal).

- Text needs to be printed with larger point size fonts (50 points size or larger).

- The larger point size also takes up more physical space in the exhibit, so less words.
- Keep text to about 50 word blocks.

- Think about the color background your text will appear on.

- Think about the color(s) of text to support the design of the exhibit.
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Exhibit from the Méhtérey Bay Aquarium, Sea Otter Exhibit. Note the main header, the sub
headers, amount of copy per text box and then captions.

Now if your writing will be for a publication, such as a self-guiding trail guide, the
considerations and rules change again.

Here is a section of thetrail guide from the UFO trail in the UK. Some of the same
considerations for writing for these:

- Useinterpretive principles.

- Remember the size of the publications limits the number/amount of text.

- The text background - if on a glossy paper outdoors will be harder to read.

- Keep text at least 12 to 14 point size, about 50 words or less for each text box.



Read the story...

UFO Trail

The East Gate

Jus! atter 2am on the morming of 27" December 1980,
Two USAF security palice patrolmen saw unusual
lights through the frees outside the East Gate to RAF
Waodbridge Airfield. Could they hove belonged 1o

an aircraft from an uniriendly power? The patrolmen
oblained permission from their on-di ity flight ehief to
leave the aifield ond investigate. They were joined by
two further USAF personnel, bul one was ordered fo
remain on patrel at the East Gate, and so three went
into the forest on fool,

19

UFO Trail

As you cross the
forest road,
imagzine the search

The first sightings from the
air bage hod been o lights in
the sky - a strange glow. AS
the men entered the forest,
radio contact with the air
base begon 1o break down
and 56 one of the search party remained on
the edge of the fores! 10 keep contact. Two
men therefore continued deep info the forest
uniil hey opproached the eastern edge, It
was here they reporfed seeing a shapeina
clearing! Walk on to Point 3 on the map.

The next day air force personnel
searched the orea. Some of the
trees surrounding the clearing had
broken fops, and they found three
small triangular depressions on
the ground, 1.5 inches deep and 7

UFO Trail | Imagine the
sighting

At the clearing lowards the
edge of the forest the patrol were fo
report that they had spotted a conical inches wide, Radiation levels were
object about the size of a car, floating taken - they were 10 fimes the

on beams of light just 12 inches above e —— (10{TT10] background level. What did
the ground. all this mean?

There was a mist surrounding it and the craft In 1980 the trees oround the dlearing were loll
oppegred ta be metallic with black markings on and mature rather like the areas you have just

one side. They tried 1o approach the object = it walked through, since first crossing the forest road

was like walking in slow motion. Suddenly the craft
rose rapidly in o flosh of light and disappeared.
Had the patrolmen been spotied?

The search party retumed to base ta report their
observations. They wondered if the craft would retumn.

The sactor immediately in front of you has been
replanted since the reported incidents. However,
thera ore clearings within the recent planting
where trees did not re-grow. Had the strange lights
somehow confaminated the area?
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What's wrong with this picture?
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Here's an example of al the interpretive copy
writing size and text placement gone wrong.

- Look at the text placement in regard to the
high of the students.

- Look at the large amount of text, printed on
opaque acrylic panels - not readable.

- Copy amount and point size in mid-exhibit
area.

Thisisnow NOT to present interpretive
writing.
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In this example the text has many faults. 1'm sure that as atext writer you can see them all, but
here are the main highlights.

- Too much text - nobody is going to read this.

- No use of interpretive principles.

- Text istoo small, even for the larger size publication

- Color background - hard to read white text on black background.
- A sensory overload.

- Any other issues you can notice?

Time, energy and costs for writing inter pr etive text/copy.

21
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Another part of the planning for interpretive writing though out the process is time and budget.
Budget if you are a consultant contracted to do interpretive writing, and time if you are a staff
member with lots of other "jobs' to do. Let'slook at stepsthat involvetime:

- Time for research for the copy - whao's providing it or will you have to do the research yourself.
Depending on the project, you might spend several days or even weeks looking for
content research for the text you're developing.

- Timeto create your first draft copy for review.

- Timeto plan for the other text issues (what will your text be printed on, design of the font
options, point size and space available for the text in the whole media design).

- Time for the reviews to take place.
- Timeto proof read and do final edits for the fina copy,
And then there's costsfor doing the interpretive writing (and all the above tasks).

- Budgets vary for copy writers, especialy if you're doing the research aswell. So you haveto
cost out how much time and work will be need for each writing assignment. Asan example, |
may spend 4-5 hours on oneinterpretive panel - from research to draftsto fina copy. The
average writing cost for that one panel is $400.00. If you're doing a medium to large exhibit
gallery project, | usually charge either aflat fee cost, based on $100/hour for finished copy, or a
cost per assignment, based on the same rate (rates subject to change depending on who you're
working for and any existing fee structures). Note that the fee includes 2 drafts of the copy. If
we have to do more drafts, if aclient changes their mind on what they want, then our $100/hour
rule kicksin for additional drafts (change orders).

I mplementation - getting ready for thefinal copy.

One of the best ways for new writersto get ready to get started and implement their writing
projectsisto develop and use ainterpretive writers checklist. Hereisadraft check list:

Writing Checklist

Part 1: Pre-Writing

e Identify audience
e Survey visitorsaudience — market anaysis
e Resource Inventory/identification
0 Historical research — what information/data survives? What are the narratives that
emerge?
o ldentify artifacts (in collection or loans from others)
o Identify images (in collection or request digital files from others)



e Interpretive plan
o0 Deveop theme(s)
o Develop goas
o Develop objectives

» Learning
=  Emotional
=  Behaviora

o Develop mission statement
o Devdop planning timeine, budget, marketing plan, etc.
e Share plan with designer

Part 2: Writing

Write outline/storyline
Sketch layout
Assign writing responsi bilities to staff (or to yourself).
Write rough draft of script
0 Review rough draft internally
o Evauateinternally for alignment with themes, goals, objectives
o Evauateinternally for interpretive effectiveness
0 Refine or re-write as necessary
e Relate artifacts/images to script, write captions
e Writeworking draft of script
e Review working draft of script
0 Fact checking: send to speciaists
o Copy editing: send to Marketing Dept. copy editor
0 Proof reading: send to Marketing Dept. and key volunteers
e Produce final draft of script

Part 3: Post-Writing

e Share script with designer for integration with final layout, graphic design, “look” of
exhibit
e Test script on visitors
o Evauate goas
o Evaluate objectives
e Post-analysis: after exhibit has been up for awhile, are goa s/objectives being met?
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Evaluation and pre-testing your copy.

No matter how good a writer you think you areit's still agood ideato not only review your copy,
but pre-test evaluate it with your intended visitors. It's amazing at how, after reviewing the copy
severa times, atypo or spelling error cropsup. So let's evaluate our copy. Let'slook at this
draft interpretive pand developed for the US Army Corps of Engineers, KiwanaDam. Theresa
visitor viewing area by the dam where visitors can see thousands of swallows that nest under the
dams walkway structure in the summer months. They can also see hundreds of carp in the
water's edge by the dam. The ranger stationed here goes nuts with the constant questions about
the swallows and the fish (carp). He asked for an interpretive panel to address the visitors
guestions. Hereisthe draft of that panel we pretested with the visitors.

kK Feathers and Fins? j

L |~

Color graphic Photo of CHiff
of Clift Swallow nest What are the big fish swimming by the dam,
Swallow. on dam.
and why are they there?
The fish you see by the dam are Carp, a large bottom
Would you travel hundreds of miles a day to look for feeding fish. Do you have a Carp at home? You might.
groceries? These CIiff Swallows might, It is estimated that They ‘re related to goldfish.
they fly that many miles each day looking for food to feed
their young. Why are they here? Waiting for you to feed them.
People toss bread to them or other goodies, so they have
Coming or going? These swallows are getting ready for a learned that when people show up, they show up too.
long trip. In the fall, after the young are raised, they begin After you all leave they will swim away from the dam till
their long migration south, through Florida, and Central more visitors show up.,
America to Brazil and Argentina to spend the winter!
Carp Facts:

Swallow Facts:

& The world record rod and reel carp: 35 pounds and 42 inches long!

= A6 pound carp can lay 2 million cggs a year!

* A non-native fish, it harms game fish by plowing up the lake bottom
raising silit that covers and kills other species fish eggs.

¢ Llsually 4-5 eggs in the mud cup-like nest
Likes 1o nest in large colonies
Helps people by cating thousands of’ mosquitoes, flics, and
ather insects A
Common name is some areas is “eaves swallow”

US Army Corps of Engineers - Kinzua Dam —

So hereisthe draft copy we pre-tested with visitors. In the surveys and interviews the one
guestion we received is what state Argentinawas in? We found many visitors had a poor sense
of geography. So inthe next draft we added amap. Any other text edits you might think of?

When you do your pre-test you are looking for avariety of potential problems:

- Text vocabulary words that the reader may not be familiar with.

- Text point size - isit easy to read, isit using 36 point size.

- Text using interpretive techniques.

- The objectives of the panel and text being accomplished at a 70% level or better.
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Remember, you can have your draft panel printed in full size, pasted on foam board and take it to
the location where the panel will be installed to test it.

The samerules for pre-testing interpretive copy for museum exhibits. Here are parts of a survey
guestionnaire for visitorsto critique exhibitsin avisitor center. Remember that the text and
exhibit graphics and artifacts must work together.

Answer the following questions after you have had a chanceto look at the exhibits.

16. In general, did you feel that the exhibits successfully communicated to visitorsthe
main inter pretivetheme of the visitor center? Yes  Somewhat No

17. Ingeneral, did you fed that the majority of the exhibits effectively illustrated the
main mission, story or theme of thisvisitor center? Yes Somewhat No
(feel freeto comment on the back of this page).

18. In general, did you fed that the text or content level presentation of the exhibitswere:

Written to simply or needed more information

Written at the correct content level (5™ grade vocabulary).
Written at to technical off a content level

Other:

apow

19. In general, did you fed that the point size of the main label text copy:

a. Wastwosmall and hard to read.
b. WasOK or about average
c. Met professional museum standar ds of about 30 point size or larger.

20. In general, how would you rate the Attraction Power of the exhibits (their ability to draw you to them
and hold your attention).

a. Poor —most did not look interesting.
b. About average—about ¥2looked interesting.
c. Excellent —most exhibitslooked inviting

21. Of all of the exhibitsyou looked at in this center, how many exhibits out of thetotal did you look at and
read all the exhibit label copy?

a. Only afew of theexhibits.
b. About % of the exhibits.
c. Most of the exhibits.

22. In general, what do you think the average time you spent interacting with (reading the label copy, doing
interactive activities) the exhibitsin this exhibit room or gallery?

a. Under 15 seconds per exhibit.
b. Between 15 seconds and 1 minute per exhibit.
c. Over 1 minute per exhibit.
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Hereisanother evaluation tool to havevisitorsor other critiquesto review the exhibit and
the relationship with the design and text.

Individual Inter pretive Exhibit
Design Critique

Instructions:

This evaluation form should be copied, with one form set being completed for each individual
exhibit in your exhibit room.

Exhibit Name or Subject:

1. Doesthisexhibit have content and design objectivesin writing? YES NO
If yes, use a copy of the original objectives as part of the exhibit critique.
1. Thisexhibitisa: Typel  Type2a  Type2b  Type3 .
2. From the exhibit design, are the intended obj ectives of this exhibit and text clear?
L ear ning Objective:
Behavioral Objective:
Emotional Objective:
4. Doestheexhibit haveaclear theme? YES NO

If yes, what isit?

4. Doestheexhibit subject or presentation provide an examplethat clearly illustrates one of the
total visitor centerssub-themesor illustrate the main interpretivetheme? YES NO

6. Doesthe exhibit get itsmain point acrossin 15 secondsor less? YES NO
7. Doesthe exhibit useinterpretivetechniquesin its design and copy?

What isthe PROVOKE for thisexhibit?

What isthe RELATE used here?

What isthe REVEAL ?




Individual Interpretive Exhibit
Design and Label Critique
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8. Onascaleof 1to5, how would you rate the use of Provacation in this exhibit:

No use of Provocation ~ Some-what provocative Very provocative
1 2-- 3 -4 -5

9. Onascaleof 1to5, how would you ratethe use of “ Relating to the everyday life of the visitor”
in this exhibit?

No use of Relatetechnique  Some use of Relate Very good use of Relate
1 2 3 4 5

10. On ascale of 1to 5, how would you rate the use of the concept of “Reveal” in thisexhibit?

No Revelation Some Revelation Very good use of Revelation
1 2 3 4 5

11. What istherequired viewing/reading timefor this exhibit? minutes

12. What isthe actual viewing timefor this exhibit? minutes.

13. When you look at thisexhibit subject, topic or content, answer the question: Why would a
visitor want to know this? If you find it difficult to answer this question it may explain why
visitors might ignorethis exhibit.

14. When looking at this exhibit, answer the question: How do you want the visitor to USE the

information this exhibit is giving them? If visitors can’t use the infor mation, then why are you

givingit tothem?




15.

16.

17.

18.
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Individual Interpretive Exhibit
Design/Copy Critique
How would you ratethelabel copy for thisexhibit?
Boring Some-what well written  Very well written

1 p Y- 5

How would you rate the selection of graphics or photosfor this exhibit?
Visually boring Somewhat visually interesting Very visually interesting

1 2--- - 4 -5

How would you rate the amount of label copy for this exhibit?
Too much to read Some-what OK Just right

1 2--

w
IS

5

How would you ratethekinds of artifacts used in this exhibit or display?

Not interesting Some-what interesting Very interesting

1 2 3 -4 5

Have alook at the exhibit on the following page and think about the eval uation criteriafor the totd
quality of the text, (color size, etc.) and its relationship to the exhibit content. How would you evaluate
it? Any suggestionsfor changes? Note - thisisfrom Canadawhere all text hasto be bilingual. 1t might
be too small to read all the copy, but how about the "look"?
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Un poisson,
gu’est-ce
que c'est?

References:

Ham, Sam H. 1992, Environmental I nter pretation. North American Press.
Veverka, John A.1994. I nter pretive Master Planning. Acorn Naturalists.
Lewis, William J. 1988. Interpretivefor Park Visitors. Eastern Acorn Press.
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Chapter three-
Finding the Rest of the Story

When | was younger (much younger) | remember listening to the radio and to Paul Harvey's
Rest of the Story. It took me afew years to understand why | loved listening to it, and later
reading, his "rest of the stories’. It wasinterpretation before we knew what interpretation was.
His writing followed all of the interpretive principles - Provoke, Relate and Reveal. His book

was so full of outstanding "interpretive writing" that when | was teaching
interpretation at Michigan State University, this was one of my text books
for teaching interpretive writing for my students doing interpretive exhibits,
panels, self-guiding experiences or other interpretive writing options.

Paul Harvey was the most listened-to radio personality in

America. Millions of loyal listeners tune in every week to hear his unique
blend of news and views. In Paul Harvey's The Rest Of The Story you found
eighty-two astonishing true stories of the famous and infamous, the
outrageous and the unknown. Each unforgettable tale has for its startling
punch line the wild and wonderful solution to areal-life mystery. The
1950's presidential candidate who killed ateenage girl. The governor of
New Y ork who dressed up like awoman--at taxpayer's expense. The queen
whose secret photo collection--if exposed--would shock the world. The
American founding father who kept his wife locked in the cellar. The best-
selling mystery writer who tried to get away . . . with murder! From
present-day shockers to historical puzzlers, Paul Harvey's The Rest Of The
Sory reveals the untold story behind some of history's strangest little-known
facts.

It'sthe job of the interpretive writer to "find" or uncover the rest of the story associated with seemingly
everyday objects or artifacts, historic events and personalities, artwork or other objects, landscapes or sits
that have a story to be freed from its bonds and help the visitors/readers have a"wow" experience when
the rest of the story is revealed to them. Here's an example | wrote for a self-guiding community

walking tour using the "rest of the story" interpretive writing format.

The Jackson Clubs dark secret.

In 1842, this was the location of the Jackson Club, a club, for Men Only! Thiswas the place where
the elite of Jackson came to do business, visit, and talk about the news of the times. And becoming a
member was not easy — you had to be somebody i mportant!
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this Men’s only organization. A proud member for 25 years, it wasn't until Mike's death in
1869 that it was discovered — that Mike wasreally ... Michelle—Yep! A Woman!

(Directions to the next stop — use a different color or font to distinguish from text.)

Your next stop on the tour isjust one block down this street on theright, a large white
home, number 321. It looks like an ordinary home, but there' s an extraordinary story
buried in the garden. 1I'll meet you there with a shovel.

Could you find the Provoke, Relate and final Reveal in the writing? At the end of the stop
for the Jackson Clubs dark secret, do you see how the writing then re-provoked for the next
stop? Are you wishing you could learn the "reveal” when the writer meets you at the next
stop with their shovel?

Thisis an important aspect of interpretive writing, so let's ook at more examples of
interpreting the "rest of the story" hidden in your artifacts.

Many years ago while working as an interpretive consultant in Canada | had the chance to meet
an Inuit (a member of a group of native people of northern North America and Greenland)
soapstone carver who just started working on anew project. Holding the large piece of raw
sogpstone in his hand | asked him what he was going to carve? He said the stone hadn't revealed
that to him yet. He believed that the stone held a spirit within it and that as he began to carve
away bits of the stone, the spirit would be freed, as a seal, bird, hunter, whatever image was
waiting for him to release it from the stone.

Free at last fromthe stone it was sleeping in.

Thejob of the professional interpreter isto do just that - to release the dleeping story that's a part
of each and every artifact, landscape, artwork, plant or item they interpret at every museum, park
or organization they work for. Sadly, most museums are just as happy to have only a boring
label telling you what the object is, but not any of the stories attached as the sole of it. | think
most museums are really collections of stories, illustrated with artifacts - waiting patiently for an
interpreter to free those stories from their bondage within each artifact they're apart of. Maybe
someday, for museums and heritage sites, thiswill be the norm. A little lessinformation and
maybe alittle more interpretive inspiration and revelation?
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To release the story from the artifact you first have to "find" or learn the story the artifact is
hiding or representing. This requires some research of course - but not just "curatorial” research
but interpretive research. Remembering Tilden's principles of interpretive communication -
provoke, relate, reveal, have atheme, think about tangibles and intangibles, using active
language and adding a pinch of "inspiration” to the whole presentation. We do want visitors to
remember something from their interpretive experience - and of course - the REVEAL.

Just for fun - here are some stories that were waiting within artifacts for their freedom. Can you
find the Provoke, Relate, Reveal, etc.? How would you release the rest of the storiesin your
artifacts? There's always more than one right answer. Here's my best shot at interpreting afew
of them for you.

Interpretive example 1 - The harpoon of death at a snail's pace.

These beautifully patterned Cone Shells are capable killing machines - killing ahuman in less
than 30 minutes!

N s
Instead of teeth these snails use a venomous harpoon for hunting food which is a hollow, barbed
and very deadly tool ! Much like a doctors hypodermic needle - this needle injects death!

Cone shells feed on seawormes, fish and even other Cone shells. Because they are slow moving
they use their harpoons to capture afaster moving prey. The harpoons have to be strong enough
to penetrate the scales of fish, but they can also penetrate the gloves a human might be wearing
searching the water for other "edibles’. Handling thelive snail can have tragic consequences
and be deadly to humans.
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The Geographic Cone shell is so poisonous that it has been called the cigarette snail in the
belief that the victim has only enough time left to smoke a cigar ette befor e death.

But the venom of the Magician Cone shell seemsto be a non-addictive pain reliever one
thousand times mor e effective than morphine! Research into this miracle drug is on-going.
So now you know the rest of the story of life and death with cone snails.

Isthere arelate and reveal here? Did the interpretation leave you asking for more?

Inter pretive example 2 - | saac's great idea!

Have alook at some of the change in your pocket and you' |l see that most coins have ribbed
edges asif they're scarred. Such textured surfaces can be observed in almost every coin of the
world no matter where it came from. But such coinsfirst appeared several centuries ago. So
why are so many coinsribbed? Here'stherest of the story.

The story goes that once upon atime coins were evaluated by the amount of precious metal
contained in each like these ancient Greek silver coins.

These are made of electrum which isanaturally occurring alloy of gold and silver. Not only are
they of irregular shape, the edges are smooth with no marks or scratches on them. So, for
example, a $10 coin contained the precise amount of gold or silver that was equal to $10in gold
or silver by weight. Cheaters used to cut the edges off coins to melt them down and make new
coins for their own profit. Preventive measures had to be taken. This was quite a serious issue
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since not every man could carry apair of scales to check whether the coin was cut or had its
proper weight.

To tackle the cheaters tricks, it was decided to gouge small lines on the coin edges. Due to this
they became distinguishable enough to tell if the coin was tampered with. This extraordinary
method was suggested by the very famous at that time and nowadays, physicist and Warden and
Master of the British Royal Mint, |saac Newton. The idea seemed to be simple and brilliant at
the sametime. Eventually, all coins were marked and swindles dropped to zero. And no wonder
—when one came across coin with smooth edges, they knew at once it had been cut or tampered
with and would not accept it.

According to the US Mint, there'sareason. or... there was a reason for US coins to be ribbed
too. Origindly, the quarter and dime —in addition to other “major” coins like the dollar and half-
dollar —were made partialy from precious metals like silver and gold. The special edge (also
known as a “reeded edge”’) served as protection against counterfeiting and, more
importantly, fraudulent use. These coins are still reeded today. Take the change out of your
pocket and have alook at the coins rims! Now you know the rest of the story asto why they are
reeded, and the rest of the story of the coinsin your pocket.

I nter pretive example 3 - How can such a small piece of concrete tell such a
power ful story of lifeand death?

The Berlin Wall had stood since 1961, when it was erected by the Communist East German
government to prevent residents of East Berlin from moving to West Berlin, an island of
democracy in the center of East Germany.

The 96-milewall split families and friends, and became a symbol of the Cold War divisions
between East and West, and communism and capitalism. East German guards were ordered to



35

shoot anybody who attempted to cross to West Berlin, and nearly 100 people died trying to
escape and cross the wall - and thistiny piece of thewall isapart of that legacy and story.

Finally, in August 1990, East Germany voted to reunite with West Germany. On Oct. 3, 1990,
East German states officially became part of the reunified Federal Republic of Germany, with
Berlin asits capital - and the wall came down. Large sections of the wall were preserved and are
found in museums around the world today and you're holding asmall part of that story in your
hand now.

This small piece of concreteis apart of that story, asmaller piece of a greater story - waiting
decades to be released and decades into the future of storiesyet to tell. And now you know the
rest of its story.

Inter pretive example 4 - When isa skull, more than a skull?

The Day of the Dead (Dia de los Muertos) is celebrated in Mexico between October 31st and
November 2nd. It's a holiday in which Mexicans remember and honor their deceased |oved ones.
Though it may sound gloomy or morbid, it's not. It's afestive and colorful holiday. Mexicans
visit cemeteries, decorate the graves and spend time there, in the presence of their deceased
friends and family members. They also make elaborately decorated atars (called ofrendas) in
their homes to welcome the spirits.

Because of itsimportance as a defining aspect of Mexican culture and the unigue aspects of

the celebration which have been passed down through generations, Mexico's indigenous festivity
dedicated to the dead was recognized by UNESCO as part of the intangible cultural heritage of
humanity in 2008.
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So when isa skull more than a skull? When it symbolizes so much more of a cultures
intangible heritage like the example shown above and has gener ations of stories and family
memoriesto reveal.

Interpretive example 5 - " Touch -me-Not" - unlessyou havean itch ! Want
therest of the story?

This was one of my favorite plants to interpret to visitors when | was leading interpretive hikes
as aseasonal naturalist with Ohio State Parks back in my "youth".

Jawelweed or "Touch me not" (the two common plant names) usefulness arises from its long
history and scientifically proven efficacy in treating all sorts of skin irritations, including poison
ivy. It'sespecially valuable for anglers and anyone who regularly visits stream banks and moist
woodland paths where stinging nettles are found. Should you brush your leg or hands/arms
against the nettles (ouch!), crush up some of the Jewelweed plant stems - their very moist - and
rub the juice on the itchy area. It does work to stop the itching. Now thisisreal, as|'ve doneit
and used it. But the plant has another surprise. When the flower has a small green bean looking
seed pod (you can seeit in the photo above) - the pod is spring loaded to "shoot" the Robins egg
blue seeds out from the plant - quit asurprise. Thusthe name "Touch me not". By the way, the
seed tastes like amond.

Now you know the rest of the "Touch me Not" story I've been itching to tell you. :)
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Areyou ready for your " The Rest of the Story" ?

My favorite interpretive writer, as you know from the start of this chapter, was Paul Harvey, who
used these interpretive techniquesin his remarkable story telling. All objects, artifacts,
landscapes, people have a"rest of the story”. It's our job asinterpretersto do alittle digging to
find it and reveal it to our visitors. Thisisthe same technique we use in developing museum
exhibit label copy (often the most boring so-called "interpretive" writing the world has ever
seen) to make it more provocative, and in writing for interpretive panels or mediafor self-
guiding experiences to have visitors "remember" the interpretation.

Here's one more "rest of the story” written for an audio script in an art museum. Look for the
Provoke, Relate and Reveal - guess what the objective for the piece were?

Willem's Passion

More than anything, Willem wanted to be an evangelist. He was only twenty-five, a century ago,
but already he's been an art dealer, language teacher, bookseller... and unsuccessful in love.

But more than all the paintings and all the words and all the books and all the women, Willem
wanted to devote himself to his fellow man, and the Word of God.

It was this passion that brought young Willem, in the spring of 1879, to the coal fields of
southern Belgium. It wasthere, in a little mining town, that Willem outlined "the rest of the
story" on the back of a faded envel ope.

Perhaps it was the young minister's total selflessnessthat first captured the respect of the miners
in that tiny Borinage community. In a mine disaster sores of the villagers were injured and no
one fought harder to save them than he.

Every Sunday they overflowed Willem's services to hear this unassuming man preach the literal
Word of God. And then lightning struck.

A visiting church official discovered Willemliving in a simple hut, dressed in an old soldier's oat
and trousers made of sacking. When he asked Willem what he had done with his salary, Willem
answered simply that he'd given it to the miners.

The church official told Willem that he looked more miserable than the people he taught.
Willem was dismissed from the service of the church that day. He was devastated. The career
that had meant everything was suddenly gone. There followed weeks of despair.

Then one afternoon, Willem noticed an old miner. He was beneath the enor mous weight of a full
sack of coal. In that instant, Willem again felt the desperation of these people - and recognized
that it would always be his own.

Fumbling through his pockets, the Dutchman pulled out a tattered envelope... and then a pencil...
and began to sketch crude ones, but he tried over and over again.
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Beginning that day Willem was to capture for the world the torment, triumph, and dignity of the
people he loved.

If Willem had failed as a minister, there was now a new passion...a new purpose.

And the people he was not allowed to teach, he was able to reach through art. In the process he
immortalized them...and they him.

For the end of Willem's career as a clergyman motivated a ministry more monumental than he
had ever dreamed.

Because the preacher who wasn't to be, became the artist the world would know... as Vincent
Willem van Gogh.

So now you know the "rest of the story" about this amazing artist.

(from example of artist interpretation from Paul Harvey's Rest of the Sory).
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Onefina example of interpretive writing. What if you were asked to write an "interpretive”
label about a common every-day pen? What would you write about? Think about it. What can
you say about aeveryday pen.? Hereisan interpretive writers answer based on one of my
courses interpretive writing assignments

® Assignment - Let' say you select a pen you want to interpret. Write the copy so that
there's the provocative header or sentence to get our attention at the beginning, then use
examplesto relate to the average person about why pens are so cool or make our lives
better and then the reveal where we go "oooh" or "Ah", so the message "connects" with
the reader. Sometimes a "relate” and "revea" can be the samething.:) Hereisan

example of what | would like:
% =

It may not look like much but this simple object has been a part of eventsthat changed
our American history and maybe your life, forever!

We seeits legacy in the strokes on the Declaration of Independence, for each signature
on the bottom of the document. Each is unique - but world changing. It also played a
role in freeing the enslaved people leading to the Civil War, and maybe you used it to tell
a loved one how much you cared about them. This amazing tool has evolved throughout
time, and some say has been replaced by computers. Yet most of us still carry one... just
in case. What part of your history did you use a simple pen to change your world
forever?

So now you know alittle bit more about how to reveal and organize the rest of the story is your
interpretive writing. The scary thing is that "everything" has arest of the story. Good hunting.
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Chapter four -

Tangibles, Intangibles and Universal Concepts.

This chapter will explore the use of tangibles, intangibles and universal conceptsin your
interpretive writing. I'll provide examples of each in this chapter. Using these concepts is how
you'll redly be able to connect with and relate to your audience.

When using Tilden’s Principlesfor Interpretive writing we'll also need to use Tangibles,
intangibles and universal concepts as part of the approach.

As part of the use of Tilden’'s principles for interpretive writing, we should aso consider how we
might use the strategies of “tangibles, intangibles, and universal concepts’ as we devel op our writing
projects. David Larson in his book “Meaningful Interpretation” talks about these concepts and we
should introduce them to you hereis you are not familiar with them. They are key to effective
interpretation, weather used in live programs or written text or scripts.

Tangiblesin inter pretation: Tangibles can be objects, places, people, events, |andscapes or other
related materials. So if you are writing the text for a self-guiding booklet on seasonal wildflowers,
some of the tangibles might be:

- the species of flowers visitors will see.

- the insects that might be part of that flowerslife cycle.

- the uses of those flowers in art, folk art, medicine or other uses.
- the ecological needs that those plants have for survival.

- threats that might occur to engender them.

Intangiblesin interpretation: Intangibles are things that you might feel emotionally than feel
physically. They can beideas, memories, relationships, and values. So for our text for the self-
guiding trail booklet, some of the intangibles could be:

- Happiness or relief a early settler might have had in finding a plant that could cure an illness.
- Remembering your parents gardens back home.

- Feeling relaxed when you walk through a garden.

- Marveling at the beauty of aflower.

- Remembering your mothers favorite flower and the joy it gave her.

- Smellsthat rekindle memories or feelings.

Universal Concepts: These are concepts that everyone can relate to. When | was taking my very first
interpretation class at Ohio State University back in 1976 my interpretation professor Dr. Gabe
Cherem called them “cross cultural puncture points’. What goes around comes around under a new
name. They are concepts that no matter who you are or where you are from you can relate to:

- Wedding ceremonies
- holiday celebrations
- the concept of “home”



- religion
- death and disasters
- Can you think of other examples?

Universal concepts are often hidden in, or a part of our intangible concepts. So for our text for the
following self-guiding trail stop example, some of the Universal Concepts could include:

- Many of our medicines come from plants.

- Plants are an important part in funeralsin many cultures.

- There are many reasons peopl e brought plants to patients in hospitals and sick rooms.
- Plants have aways been an important of everyone' s diet.

- No matter what your favorite food is, there is probably a plant linked to its story.

- Some plants can save your life in unusua ways.

So now that you have the parts of the story, your job as awriter would be to link them together to
provoke, relate and reveal, using tangible, intangible and universal concepts.

Let'slook at another example of tangibles and intangibles.
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A houseisa"tangible’, but a"home" isan intangible. What do you think the "universal concept

is'?

Here's another example of interpretive writing using Tilden's principles, tangibles, intangibles
and universal concepts on the following page.



The lights in lighthouses
are magnified by a
Fresnel lens.

Here are two ways to tell
the story of a Fresnel
lens....

The first way is
descriptive.

You’ll “learn” many
details & facts about the
lens.

The second is
interpretive.

You’ll learn more about

the meaning of the lens

and why it matters.
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Inter preting an Object Using Tangiblesand
Univer sal Concepts:
A Fresnel Lensfrom aLighthouse.

Imagine you are an exhibit designer at a maritime museum.
Someone donates an exquisite Fresnel lens. Y ou are the one who
will interpret it.... reveal its story to visitors.

There are many interesting facts about this tangible object.

There are also many powerful stories and universal concepts
relating to its significance.

How will you explain this object to your visitors?
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Approach # 1. Descriptive infor mation: (Thanks Wikipedia)
FRESNEL LENS

This Fresnel lens was used for 50 years at the entrance to this harbor until the US Coast Guard
replaced it in 1999. French physicist and engineer Augustin-Jean Fresnel is most often given
credit for the development of the multi-part lens for use in lighthouses. According to
Smithsonian magazine, the first Fresnel lens was used in 1823 in the Cordouan lighthouse at the
mouth of the Gironde estuary; its light could be seen from more than 20 miles (32 km) out.®!
Scottish physicist Sir David Brewster is credited with convincing the United Kingdom to adopt
these lenses in their lighthouses.

Description

PR LER o

How a Fresnel lensworks

1: Cross section of a Fresnel lens

The Fresnel lens reduces the amount of material required compared to a conventional spherical
lens by dividing the lens into a set of concentric annular sections known as " Fresnel zones”,
which are theoretically limitless.

In thefirst (and largest) variations of the lens, each zone was actually a separate prism. Though a
Fresnel lens might appear like asingle piece of glass, closer examination revealsthat it is many
small pieces. It was not until modern computer-controlled milling equipment (CNC) could turn
out large complex pieces that these lenses were manufactured from single pieces of glass.

In each of these zones, the overall thickness of the lens is decreased, effectively dividing the
continuous surface of a standard lensinto a set of surfaces of the same curvature, with stepwise
discontinuities between them. In fact a Fresnel lens can be regarded as an array of prisms
arranged in acircular fashion, with steeper prisms on the edges and a nearly flat convex center.
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Approach # 2: I nterpretive Communication (Provoke, Relate, Reveal).

The Light that Guided Sailors Home (provocative header).

Imagine being in a ship during a storm at sea. You
know you are nearing shore. Y ou also know you are
nearing deadly rocks that could tear your ship to
pieces.

Thereitis! Suddenly you see the familiar light from
the Superior Point Lighthouse. Even though you are
till miles away from the light and the harbor entrance
you feel relief because now you know you are going
to make it home safely. After many days at seayou
will be home safe with your family tonight.

ThisFresnd lens guided sailor s to Superior Harbor
for many years until a powerful electric light replaced
it. Using 716 glass facets to magnify the light of a
relatively small bulb it brought sighs of relief to
many sailors on stormy nights.

The point of this comparison isto use writing that combine tangible objects with universal
concepts. The second approach links the tangible object (the lens) to a universal concept (home
and safety) to create an interpretive theme, “ Light from this Fresnel lens guided sailors home
safely.” Tilden's principles make the story or interpretation “cometo life” in the mind and
imagination of the visitors.

People forget the facts but remember theideas and feelings.
Another version using first person:

It was a dark and stormy night and we had been at sea for two full days. | just stepped out on
deck for a breath of cool air; it was so hot below. As| drewina crisp breath, | noticed the first
sure sign of home, Superior Point Light. Its massive lens appeared to blink on and off asit
rotated. You can see the light for more than 25 miles, but we are much closer than that to the
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deadly rocks below it. We will pass safely into port despite the wind and waves and soon to be
home.

| met the light keeper many years ago just after the light was converted to electricity. The
magnificent Fresnel lensis so large the keeper can stand up insideit. Surrounding him are 716
individual glass prisms which bend and reflect the light froma small bulb into an intense beam
finally focused by the bull's-eye lens in the flash panels. It requires a gentle, though frequent
touch, to keep clean and in top working order.

Remember provoke, relateand reveal... Tilden’sprinciples are all embedded in the writing.
Remember, before this copy was written severa things had to happen:

- The theme had to be devel oped.

- Learn, Feel, and Do objectives written as to what this text, with the artifact/graphic was to
accomplish.

- Use Provoke, Relate, Reveal in the writing.

- Use Tangibles, Intangibles and Universal Concepts.

- Do the research to be able to write the text with authenticity.

(Thank to Pat Barry - Certified Interpretive Trainer for this example).

M or e examples.

Let’slook at the copy for one stop on a self-guiding plant tour for anatural area. The more
examples you see the easier it is to understand the writing techniques. Thisis one stop on a12
stop self-guiding trail brochure.

Cat got your tongue? Well, this cat could save your life!

At least itstail could. Y ou probably know this plant as a cattail. If you were a muskrat, cattails
would be used to make a nice lunch and a cattail constructed home — built just alittle different
from your home probably but for the same reasons. Y ou can see their homes in the marsh here
looking like small beaver lodges.
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How can they save my life? In asurvival situation (they taught me thisin the Army), you can
make a pancake type of batter from the cattail head pollen, eat the cattail roots (taste like
cucumber), use the fluff in the autumn to start fires from sparks, and weave the leaves to make
matsto sit on. Not too bad for one plant. So you see, her€’ s another example of how our lives
can be connected to plants in some amazing ways.

Can you find the elements of Tilden’s TIP’sand the tangible, intangible and universal concept?

- Onetangibleisthe cattail itself, another is the muskrat lodge.
- Oneintangible is the concept of home, another is"life saving.”
- Universal concepts—home, and plants can save lives.

Provoke: This cat could save your life:

Relate: muskrat homes are different from yours but use for the same reasons.

Reveal: How this plant can be used in asurviva situation.

Addressthe Whole: Theme of the self-guided walk — All of our lives can be connected to plantsin
some amazing ways.

M essage Unity: graphic/photos and play on words.

As part of the planning for your text you must also consider:

- Who isyour audience? Will your examples, vocabulary, intangibles, etc. be able to relate to them?
- Identify your theme. In our example above, the theme for the total self-guided brochure was: All
of our lives can be connected to plantsin some amazing ways. This theme would be re-stated again
at each stop in the guide to reinforce the concept.

OK - that should doit. You should have a good idea of how to use and develop the use of
tangibles and intangibles and university concepts with your writing, but remember that these can
also be used via a graphic, photograph, art work, music, etc. Feel freeto think outside of the box
and be interpretive.
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Chapter Five

Writing with feeling and imagination.

Writing for feeling and imagination — the power of words.

Now that we have had a good review of interpretation and the structure that your writing needs to
follow to be “interpretive’, let’s start to tease apart interpretive writing into its potential parts.

Of course interpretive writing needs to provoke, relate and reveal, have message unity and address a
main theme. Here are some techniques to do just that to make your active language more memorable
and powerful.

Active Verbs. In developing text, active verbs can make your text more powerful. Here are some
examples.

a Thelizard crept up the leaf.

b. He cringed when he saw it.

c. The snail munched on the leaf.
d. The bird soared to the heavens.

Colorful Nouns. These are people, places or things. Here are some examples of nouns.

Aunt, uncle, grandfather, grandmother

Brother, sister, boy, girl.

Bedroom, bathroom, kitchen, living room.

Broom, mop, vacuum, waste basket; faucet, hairdryer, toilet, toilet paper; toothbrush and paste,
towel, pillow, mirror.

Cup and saucer, dishwasher, paper towels, refrigerator.

Per sonal words. We try to use these in interpretive writing. We want to have our writing be a
conversation with the visitor, rather than talking at the visitors. Persona words include:
You, us, she, you guys, we, al of us, together,

Power ful adjectives:

An adjective modifies anoun or a pronoun by describing, identifying, or quantifying words. An
adjective often precedes the noun or the pronoun which it modifies. In the following examples, the
highlighted words are adjectives:

The car-shaped balloon floated over the treetops.

Mrs. Smith papered her living room walls with hideous wall paper.
The lar ge boat foundered on the wine dark sea.

The coal mines are dark and dank.

Many stores have already begun to play irritating Christmas music.
A battered music box sat on the mahogany sideboard.

The back room wasfilled with large, green rain boots.
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Remember that “interpretation” means tranglation. In interpretation we trangate from the language of
the expert to the language of every day visitors. Some of the best ways for this translation and
understanding of the concept or idea being interpreted is the use of M etaphor s, analogies, and
similesin our written and verbal interpretation. Here are some examples. M etaphor. A figure of
speech in which an implied comparison is made between two unlike things that actually have
something in common.

Some people think of metaphors as nothing more than the sweet stuff of songs and poems--Loveisa
jewel, or arose, or abutterfly. But in fact all of us speak and write and think in metaphors every day.
They can't be avoided: metaphors are built right into our language.

Some metaphors are so common that we may not even notice that they are metaphors. Take the
familiar metaphor of life asajourney, for example. Wefind it in advertising slogans:

O "Lifeisajourney, travel it well."
(United Airlines)

O "Lifeisajourney. Enjoy the Ride."
(Nissan)

O "Lifeisajourney. Enjoy the ride with aGM reward card."
(Genera Mators)

We use metaphorsin poetry al the time — remember Robert Frost’s -

Two roads diverged in a wood, and | --
| took the onelesstraveled by,

And that has made all the difference
(" The Road Not Taken")

And afew morejust for fun:

O "Loveisthewild card of existence."
(RitaMae Brown, In Her Day)

O "Loveisahomeless guy searching for treasure in the middle of the rain and finding a bag of gold
coins and slowly finding out they're al filled with chocolate and even though he's heart-broken,
he can't complain because he was hungry in the first place.”

(Bo Burnham, "Lovels")

0O "Before | met my husband, I'd never falen inlove. I'd stepped in it afew times."

(RitaRudner)

Y ou may not know it but metaphors are a common part of our language that we use every day. In
interpretive writing, wetry to use it on purpose because it is the right example to express the concept
we are presenting and hoping to have visitors understand and remember.

Analogy. An analogy is "reasoning or explaining from parallel cases." Put another way, an ana ogy
is a comparison between two different thingsin order to highlight some point of similarity. As Freud
suggested, an anal ogy won't settle an argument, but a good one may help to clarify the issues. Here
are some exampl es.
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“Pupils are more like oysters than sausages. The job of teaching is not to stuff them and then seal
them up, but to help them open and reveal the riches within. There are pearlsin each of us, if only we
knew how to cultivate them with ardor and persistence.” (Sydney J. Harris, "What True Education
Should Do," 1964).

"Do you ever fed that getting up in the morning is like pulling yourself out of quicksand?. . ." (Jean
Betschart, In Control, 2001).

"Ants are so much like human beings asto be an embarrassment. They farm fungi, raise aphids as
livestock, launch armiesinto wars, use chemical spraysto alarm and confuse enemies, capture slaves.
..." (Lewis Thomas, "On Societies as Organisms,” 1971).

In interpretation we often say that an ecosystem is like your own community, different kinds of
houses and building, edge effects (building codes), and al inter-related. A habitat is analogous to
your own home — you need shelter, food, water to survive too, just like the plants and animal's that
live in this habitat.

And finally theuse of Similes. We usethetermslikeor asin similes. Here are some examples.

asdike astwo peasin apod
as bald as a coot

: = i Y - g “On thie pot,
ashigasabus Y ; Ao NS B thowgands of
as big as an el ephant AN = ) | touricte each year
as black as a sweep A (R W e >k o are suckered

into reading thic
‘meanmglece flaque.”

as black as coal

as black as pitch

as blind as a bat
ashlind asamole

as bold as brass
asbraveasalion

as bright as a button

asbright asanew pin

as busy as abeaver Try your hand: As useful as !
as busy asabee

as busy asacat on ahot tin roof

How many of these have you used recently? Look at interpretive writing, text for interpretive panels,
exhibit labels, or scripts for other printed or spoken narratives. They can make the concept
presentation more interesting and fun. Now let’s see how active language might be used in an
interpretive text. Seeif you can spot any of these active languages in the following copy aswell as
Tilden’s principles of Provoke, Relate, Reveal, Address the Whole, Message Unity.

This copy was written by J. Veverka as part of audio interpretation for Red-winged blackbird
interpretation for the Red-winged blackbirds that were nesting in alocal wetland. The audio included
Red-winged blackbird “songs” in the background — sounds of wind, etc. as part of the message unity.
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Auditioning for alegacy.

It's mid-May and spring has finally returned to the marsh. It has been along journey and they’'re
weary - waiting for the electrified air that will once again signal the start of what has occurred
here thousands of times before. As a poet waiting for inspiration — they too wait. But their play
will begin soon.

Finally the curtain rises, the centuries old rites of courtship begins and males fight for territory
with their songs and displays, auditioning for their potential drab mates. Their new domains will
be defended like a knight protecting their castle, except their castles are made of cattails and
reeds. The time for renewing the flock has arrived.

But the months soon quickly pass and are forgotten like our morning dreams and the skies begin
to darken early. Leafstake on anew personality and the winds reveal their true nature as the
chill of October engulfs the once friendly marsh.

The young are grown and gone from the nests now and once prized battle grounds are suddenly
left abandoned. Soon the sky will be briefly filled with their legions, like winged clouds heading
for warmer lands. But lingering within each will be the map and desire to return home where the
cattails and reeds of a spring marsh once again await their arrival and their ageless play to be
auditioned and presented for a new audience - the legacy of the Red-winged blackbirds renewed
once again.

Seeif you can identify the different uses and types of “ active language’ used in this copy.
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Chapter Six
Writing for Museum Exhibitsand L abels.

Wheeler o
4__ National Wildlife Refu;

=

Label copy has been studied and research for years, yet we keep getting it wrong - wrong being
that visitors seem to have no interest in reading it. In some museumsit's atext book on the wall,
with too much text, presented in too small a point size type, and written by experts who are out
to impress other experts. During one eva uation project an evauator told me that the only people
reading the label copy at a history museum wer e expertslooking for errors!

Review from past studies:

Aswe presented earlier, a 1989 publication by Region 8 of the US Forest Service entitled "Being Up
Front and OutFront... Communication through Interpretation™ contains some "exhibit survey results
thefall of 1987 Let'sreview again some of their key findings for exhibits and exhibit labels.

The statistics were from two years of studies done by the USDA Design Division at nine
different locations including the Adirondack NY Museum, the Smithsonian Air and Science
Museums, the Begich-Boggs Visitor Center in Alaska; the Keowee-Toaway Energy Complex
Visitor center in South Carolina; and the Williamsburg Visitor Center in Virginia. Here are
some of the more interesting results from their two-year study of exhibits regarding text.



1. Lessthan 1% of the people read the entire exhibit copy. Of this 1%, approximately 90%were
either experts or researchers that aready had a thorough knowledge of the subject matter.

2. Thelonger and more complex the written (or recorded) message, the shorter the viewing and
listening time.

3. The average visitor spent only about 30% of the time actually needed to thoroughly view an
exhibit and read the message.

4. Thirty-five percent of the visitors viewed a three-dimensional topo map of the area. The
retention of information present by the text was almost zero.

Some of our basic understandings about museum labels:

These are guidelines that we employ in all of our interpretive writing for museum exhibit |abels:
- Labelsthat are over 50 words long probably won't be read. Most visitors won't read | abel s that
are over 100 words (we usually do two 50 word paragraphs). So we keep text to about 50 words.

- If you can't get the point (theme, main concept) communicated in about 15 seconds, you
probably won't get it across at all.

- Most museum's exhibit copy are text books glued to the wall giving lots of answers to questions
that no oneis asking. Interpretive labels create afocused story that all labels would connect to,
but this concept is not often used, and increased the chance of visitorsreading it.

- Wefind that amost none of the museum labels we reviewed was "interpretive" - it was rather
more technical, scientific or written by an expert in the subject.

So what makes the museum label copy "interpretive" and thus more likely to be read by your
visitors? First the copy needs to use Tilden'sinterpretive principles. Here's aquick review from
previous chaptersjust in case you forgot any of them.

- Use provocative interpretive headers and sub-headers is the text layout.
- Use vocabulary that relates to the everyday life of the visitors.

- Address the whole - have atheme or main concept to reveal.

- Consider who your audience(s) are who will be reading this.

- Ask the question - why would visitor want to read this?

- Haverevelation (a"oh my" affect ... "that's neat").
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Hereis an example good text copy from an exhibit at the Monterey Bay Aquarium.

Rd A0AIOnT Frmnr oo
r
>
é Long-distance sex is the norm

Abalones, sea urchins ancl sea ane 'mones don't waste eneray

looking for mates, They Just cast incredible numbers of

sperm by chance,
But life as a larva

VUind food of d suilable
d SPECIEs wins o
loreplace adulis that dig

egesand sperm into the sea. Eggs meel
and the fertilized eags become larvae
I510ugh; most get eateny car ho
In this numbere game

YOUNE strvive

he me,
ly it enough of its

& IS ST

Of course, when writing interpretive label copy you have to be mindful to the graphics or artifacts
that the copy will be a part of. When viewing an exhibit the visitors eyes go to the graphics (or
header) first - or to the artifact(s) being interpreted. Reading the label, if done at dl, islast in the
sequence. The better written the text, and large enough to easily read and short enough to not be
"intimidating" , the better the chance it will be; 1) read and; 2) understood and; 3) the main point
actually remembered.
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Theimportance of exhibit label copy in the big picture of the exhibit.

When we create interpretive label copy we have to ook at the relationship of the label copy to
the graphics and the objectives of the exhibit. In this regard we have to devel op:

- The main interpretive exhibit label header.
- The sub-header text.

- The main bodies of text.
- Photo or artifact captions.

Thisisthe concept of exhibit labd headlining. Let's look at the following photo which illustrates
these points and the headline concept.

Main interpretive header that

/'— reflects the main theme of this
exhibit group.

a home by the sea -'u-}; =

~ Provocative sub-
header that supports
= the main theme

USTET OF SRt e Rty Aaneimomnes s fo of ks -

ntical inudickaals SR (1o a singlee o, Therk e statement.

Fewiehy Clustier Decause an anenwone wont

st Cotact Lietiwenn —IT——

rsstartsa fhic zappang one another with .

oty b e e $—— | Main text - relate and
reveal, 50 words, large

point size easy to read.

Animals struggle for

Some anemones engage in clone wars

Each ¢

wnd after:
wde fades an

Graphics and text work
together to illustrate the
main theme and sub

[ ==

themes.

Photo captions - smaller
point size, still
interpretive.
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Another text writing/design concept isto make the main point that the label is presenting in a
bold font, and sub or secondary information in alighter font asillustrated in this exhibit panel
(in the shop for pre-testing). So we have the main header, main text body, support text body.

Exhibit panel headline.

Main text body, under 50 words
in bold.

Secondary level copy for those
™ readers who want a bit more
information - non bold font.

Remember that most of the time interpretive text is part of the total exhibit design, and may include
instructions for using the exhibit if it isinteractive like this example. Note the large font size and
layering aswell.
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Survival strategies on a gmay scale

Here's another good example of the main header, secondary label, third layer 1abels and then photo
captions. Thelabel for instructions for using the view scopesis on the left. Note the third layer copy
bocks are about 50 words at about 36 point size.

When isaword a picture?

Asinterpretive writers we also ook at the word design themselves, how to connect them and
empower them to do more than just be aword. But how words ook can be an important part of
interpretive writing. Let’slook at some examples of text using words themsel ves as part of our
interpretive message unity. Remember, words in our interpretive text can have different shapes, have
different colors and be part of the message unite of the exhibits presentation.
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A

——

- REGENERATION \!ENOM_

Look at the word Venom in the exhibit above. Note how the planner had the “word” venom, |ook
like venom. It even drips!

Here are more examples of how you can use different fonts to have your words be more than words
and be part of the message unity for the total presentation

These arejust more tools for the creativity chest of the interpretive writer - when a picture can be
1000 words, or even just three.
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Planning for and preparing to do your exhibit label writing - afew key steps.

- Remember the main interpretive theme of the total exhibition that the label hasto represent within
the label text.

- Remember the relationship between the label and the graphics. Will the label:
* reflect and direct the reader to al or part of a graphic or artifact?
* give the reader directions as to how to use the exhibit?
* provide additional information related to other copy, captions and text?
* be independent and supplemental.

- Review the objectives (learn, feel and do) of the exhibit that the label hasto reflect or help
accomplish.

- Remember the text hasto be interpretive (provoke, relate, reveal, support the theme and have
message unity).

- Keep it under 50 words if possible, remember headlining and use of bold in the first sentence or
paragraph to help draw attention to key elements of the text.

- Remember you need to write text that would fit about 50 point size or larger for museum labels,
and minimum 30 point for outdoor exhibit panels.

- Review your research to be sure dates and facts are correct. Check for typo's.

- PRE-TEST evauation. Have guests, visitors read and critique draft texts to make sure that it's
visitor friendly and accomplishes your objectives.

- Bewary of vocabulary words that visitors wouldn't understand. If you do use technical terms
be sure to explain them in "visitor terms”.

- Make sure to have some "revea" at the end of the text.

- Make sure it is fun-interesting- memorable. If visitors find the text interesting they are often
motivated to read the text of other exhibits.

Hopefully these hints will help you avoid exhibit |abels like these - which you have be really tall,
in some cases, to read, if you like reading, which most people don't.



This overview of concepts and ideas for devel oping really good, interesting and memorable
label copy was just designed as a sampler for interpretive writing.
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Chapter 7

Writing for interpretive panels and waysde exhibits.

o

i

\ =4 ! _BestDam Builders -
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Writing interpretive copy for outdoor interpretive panels follows al of the rules and guidelines

we have discussed in relationship to interpretive writing techniques and writing for interpretive
exhibits (interior). An interpretive panel "is' an exhibit, just asmaller one. Remember some of
our guidelines for panels from earlier chapters:

- Try to keep pand total text (not including the header) under 100 words.
- Main point size for main body text should be around 36 point size.
- Thetext has to work with and be a part of the total panel design.



Hereisone way | think about devel oping text for outdoor panels.

First | might develop (or ask the graphic designer) to do a hand drawn mock-up panel.

- | have the theme the panel isto illustrate.

- | have the objectives (learn, feel, do) that | want the panel to accomplish.

- | think about the audience so | know what analogies, similes, etc. to use.

- | think about provoke, relate and reveal for both the graphics and text.

- | think about the variety of final "looks" the panel might take including using different text
fonts, colors or other font design elements.

- Then | mock up a draft to begin to play with like the one below - where will copy go, how
much room will the copy take, point size and text design options, etc.

| aso use this approach to make it ssmpler for new interpreters who are not designers, to do a
mock-up to be SENT to a designer to clean up and finalize the layout.

Thefinal draft panel should be pre-tested with visitorsto make sure it accomplishes
meaningful objectives and not just " look nice".

61

Thisisamock up from a panel writing and development class to stop/reduce beach littering and

its impact.
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After | dothemock up panel | then use Microsoft word and text boxes to clean up my
ideas. Theseareall text boxes.

Intemareiive hieader for Hravelie

Sub theme or supporting theme statement.

i Main Interpretive text - about 50 words.
Graphic or photo

Text - about 50 words or less graphic or Photo with
photo with captions.
caption

Thereis no right layout - with this approach you can move things around and edit as needed.

Here are two panel examples using this "text box" approach. Check out the label copy aswell -
short and fun. Can you guess what the objectives, tangibles and intangibles might be?

In this example:

- The header is atext box.

- Each eyeis ajpeg placesinto atext box.

- Main copy block is atext box.

- The photo is ajpeg (taken at the location/viewing platform the panel will be placed).
- The key at the bottom right is atext box.

This makes it easy to develop initial l1abel copy, space the location of the text, make any edits of
the text or associated graphics, and do pre-tests of the draft pandl.
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Who's watching who here? ;

- )
N o

You thought you were here to watch wildlife, but in reality the wildlife is watching you. From your first steps into
their world thousands of eyes focused on you. From the top of trees to the waters of the swamp — you are the
center of their attention. See if you can figure out just who these eyes belong to. You will find them in the
graphic below — but can you find them for real? Look around you — they're not to far away.

Eye Key from

left to right:

- bird

N - grasshopper
o - snake

- spider

= frog

Thereisnot a"right" or wrong design, just "successful" ones where the visitors actually
remember something from the panel experience and the obj ectives of the panel are accomplished
at least at a 70% level. Can you guess the objectives of this panel?

Panel Draft #2.

Hereis another draft interpretive panel - this was the "first” draft. All of the graphics and text was
placed using text boxes as was the first panel you saw. Now this panel has some edits to some of the
text boxes that will need to be made for the next draft - some vocabulary words that not al visitors
now what the word meant. Can you spot those, and as an interpretive writer, edit and "fix" them?

Who do you think the audience is that the panel is being designed for? That consideration will help
you critique the text writing level and anal ogies too.




I'm a pollinator.

Natures grocery story may just look like a beautiful meadow of flowers, but it's
breakfast, lunch and dinner for a huge number of shoppers every day called
pollinators, and you probably know most of them.

Monarch Butterfly
Ruby-throated Hummingbird

The monarch larvae' s favorite plant

Thisbird's diet consists of to consume is milkweed. Did you
nectar from bright tubular know that the high dextrose content
flowers, as well as insects. of milkweed was used by Native

your flower garden pest free!

Honey Bee

So fedl freeto take pictures but please don't pick the grocery
store shelves leaving the flowers here so that the pollinators
might have a store like us for their daily grocery shopping trips commonly used to make honey  need of pollination.
and help the flowers reproduce too. * from? %

Did you know that honey bees All these fruits and vegetables
pollinate clover which is started off as a flowering plant in
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Panel physical design and placement may impact on your inter pretive copy writing and
technical issues.

Aswe have said, there is more to interpretive writing than words - we also have to consider what
our writing will be placed on, how large or small a space we have to work with, number of
words, text font, colors, shapes, etc. Have alook at some panel physical designs that the
interpretive writer may have to work within.

S
o ok MRS
""'“"‘,."l.f'

et

Notice the amount of label copy that appears on these panels - al following the basic interpretive
writing guidelines of text amount, layout, headers, etc. Y ou will need to know the panel
placement if your copy has directions to engage the visitors at each location, such as: look for
the...; can you find/see the....; go ahead and touch the..., etc. Of course, these are the behavioral
objectives of both the panel and text to be presented on the panel.
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Writing for self-guiding trail or tour leaflets.

Site # 18
Welcome to Saugatuck

Site # 8§

DNR State Game Area Office

You are now at the center of the Allegan State Game Area, an
incredibly beautiful, rich and varied area in which to both
observe nature as \\'ell as hum and fish (in season] The area is

What's in a name? William Butler was the first settler here in 1830,
Early maps of the town show it being called Kalamazoo. But the
legislature gave that name to another town, so the town was then called
Newark. However, the postmaster had been calling the town
Saugatuck since the post office opened in 1835!  That was the name of
his hometown in Connecticut, which happened to be appropriate
because it's an Indian word meaning “mouth of the river”. When the
town was incorporated in 1868, the name Saugatuck became official.

Like many Michigan towns, Saugatuck started life based Iargr.ly on I.hr:
stands of virgin white pine, whi

1860s, 8 lumber mills were going full-blast shipping ]umber 0 Chlcago
and other cities around the Great Lakes. Saugatuck lumber helped
rebuild Chicago after the Great Fire of 1871.  But by 1880, round-the-
clock clearcutting had finished off the area’s white pines, Fruit
growing then replaced lumber as the area’s main resource. By 1884, it
was a major producer of peaches, with many of them being traded and
shipped through the Fruit Exchange in Saugatuck.

Allegan County Heritage Driving Tour

ng trails, s
Cross country skiing trails. It's a great place to get out of lhe car
and stretch your legs, or make a note to come back here another
time for an extended hike.

True of False? Much of the Allegan State Game Area was
once at the bottom of Lake Michigan. TRUE! During the last
glacial period, about 13,000 years ago, lake levels were about 80
feet higher than they are today. The sandy soils you'll find here
are the result of lake deposits left during this period of higher
lake levels.

If you have any questions about recreational activities here, stop
in the main office. They will be happy to answer your questions
and point you in the right direction.

Allegan County Heritage Diving Tour
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The next most common inter pretive writing assignment isfor self-guiding media. That
could be for printed brochures and trail guides, or for cell phone and audio scripts. | like to think
of interpretive writing for self-guiding media as writing for a collection of very small interpretive
panels. In general, interpretive writing for self-guiding mediaincludes:

- Having one interpretive theme that al the stopsillustrate.

- Each stop's copy usually has one (may be two) photos or graphics.
- Has about 50- 100 words of interpretive copy.

- Write using about 12 to 14 point font size.

- Have to consider the format of the media.

- Use interpretive techniques (Provoke, Relate, Revedl).

- Write using tangibles and intangibles.

The sample above is a self-guiding auto tour, that include a route map for tour participants to
use. Sometimes you have to write more than you'd like, most the stops on the tour are a photo
and less than 100 words. The best way to illustrate this chapter is with actual examples of self-
guiding media.

Here's an example of a SGT auto tour guide developed for the US Army Corps of Engineers,
Bonnet Carrie Spillway. The self-guiding brochure was part of alarger interpretive media mix
(interpretive panels, viewing decks, visitor center exhibits, interpretive kiosks and a birding trail
guide.

% 3/4 mile discovery driving tout through
out ever changing historic landscape.

| Wy was this hkage spillway reeded angway 7
a=a e

)
| Wore there Plantations kere oee? Ges,
Lol

Turn the Page and
We'll Get You Going !

Bonnet Carré Spillwayﬂu'[our Design by Kaser Design.
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1|30 9 #Sugar Cane and Plantations

During the plantation era, the Bonnet Carré Spillway was the site of

plantations growing sugar cane. Where this tour stop is now would have

B

o cane plantation-quariers

o
.-;r}un harvest shgar cane

Early in the antebellum period, the land here was consolidated by

Charles Oxley. Oxley named the plantation “Roseland.” The Oxley

and Kenner families held the property until the 1890s.

In 1860, 155 enslaved persons resided on the plantation in 34 quarters

houses. After emancipation, this remained a sugar plantation with a

5
e A,

koo i

) Ly

This is a watercolor painting of one of the plantations that was located

number of laborer's quarier houses. bdugar magnate Leon Uodchaux

3, £

growing sugar cane here about 1920. The cemetery was established

where the Spdiway is today. It was painted about 1859 by Father Joseph

for enslaved workers before the Civil War.

—PasIor inte urch in Destrefian, 1n the upper ngm is
the sugarhouse, where the ca ' CrUS i 1}

Grave markers for the in-ground burials at this cemetery were usually

until crystallized sugar was formed. The sugar house was on this side of
the Spillway and the remamder of the buildings sat between the location
« - Hermi Plantation ca. 1859

wood or iron crosses. The African-American plantation residents living
here and in nearby communities continued to use the cemetery until the
U.S. government acquired the land for Spillway construction in 1929.

About 150 graves exist in this cemetery. The Kenner Cemetery is on the

il &

When the U.S. government acquired this land to build the Spillway in

'y
the exception of two key sites—the cemeteries of the African-Americans

lleiUl]dl l\i:blbl.el’ ol H]bll]l’ll.. r'ld(..Lb

who had lived and worked on the plantations. We will learn more about

I avnnit v W acar NaciAan
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An older example of a self-guiding driving guide. These are now in-house published so they can
be changed and updated anytime. While this was devel oped some years ago, as of thisdateit is
still in use as the "history hasn't changed much”. This copy was also used in the narration script
for an audio cassette tape trail guide.

Welcome to the Wayne Natlonal Forest,

Covered Bridge Scenic Byway!
Do you know what Mail Pouch Tobacco, oil wells,
and covered bridges all have in common? They
are part of the history of Southeast Ohio, and
things you can see and discover along the Cov-
ered Bridge Scenic Byway.

TURN MARKER

To guide youalong the self-guiding
tour, look for the symbols/tour mark-
ers that will lead you to each stop.
The tour route map will show you
the approximate location of each
stop along the road as well.

How Long? The tour will take you from between
one to two hours, depending on how long you
wish to spend at each stop.

To Begin. Our tour begins at the Hills Covered
Bridge, a few miles north of Marietta, just off
Route 26. Look for the Tour Stop Directional
Markers, and Tour Stop Marker #1 on the right
hand side of the highway.

STOP #1

Covered Bridges. . .Ohio once had more of these
than any other state. We had over 2000 of them!
The national leader today is Pennsylvania. You'll
be able to see and visit four covered bridges along
this byway.

This one is called Hills Covered Bridge, and was
built in 1878 by Hocking Valley Bridge Works. It
features a Howe truss. To learn more about what
a "truss’ Is, take a look at the interpretive exhibit
panel located near the parking area. Take a few
minutes here to look around. When you're ready
to move on, we will give you some directions for
finding the next stop.

STOP #2

It all started for Harley Warrick back in 1946 when he
was discharged from the Army at the end of World War
II. Mail Pouch Tobacco barn painters came to paint the
barn on his family's
farm, and they had an
opening on one of
their teams. $28.00
a week base pay plus
1!/, cents a square
foot production in-
centive, His take
home pay could be as
much as $32.00 a
week! Two to three
barns a day, six days
a week. That was his pace for the first twenty years.
Today, the Barn Paintings are considered ‘landmark
signs", of historic or artistic significance. You will prob-

ably see several Mail Pouch Signsasyoudrive this byway.

STOP #3
Do you know why covered bridges were cov-
ered? To keep the rain or snow off of the travelers? Or
perhaps to protect the plank roadways of the bridges?
No...roofs were put on the bridges to keep the main
structural timbers dry. Solid as they might look, they
would quickly rot if left exposed to rains, and then
scorched by the sun.

This is the Hune Covered Bridge, built in 1879, with a
12 panel Long Truss. Take some time to look around.
Your next stop (Stop #4) Is the Oil Pump locat#d here
in the parking area. After youvisit the bridge, take afew
minutes to learn about our oil and gas history.
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Now let's have alook at interpretive writing for a natural area self-guiding trail guide for asite
with a"unique” story to tell.. Look for all the usual writing points, interpretive principles,

theme, et

q?gmmm

Rendlesham
Forest UFO trail

respect wikilie
der coritrl

s o
o a
@ Protect and
@ Keep dogs uncer cor
@ Toke your ief nemrs
@ Make o unnacessary noise
snamories way

hat 4o
you believe’

UFO Trail

As you cross the
forest road,
imarine the search

The first sightings from the
air base had been of lights in
the sky - a sirange glow. As
the men enlered the forest,
radio contact with the air
base began to break down
and so one of the search party remained on

UFQ Trail

VA — - the edge of the forest to keep contact. Two
The East Gate men therefore continued deep infa the farest
until they approached Ihe easterm edge. I
Just after 2am on the morning of 27% December 1980, was here they reporled seeing a shapein a
hwo USAF security police patrolmen saw unusual clearing! Walk on e Point 3 on the map.
lights through the trees outside the East Gale to RAF
Woodbridge Airfield. Could they have belonged to -
an aircraft from an uniriendly power? The patrolmen H The next day air force personnel
obtained permission from their on-duty f||gF|‘|crlchief to UFO TfUIl Imagine the searched 1h: areq. Sor'\jqc of the
leave the airfield and investigate. They were joined by o sighting trees surrounding the clearing had
two further USAF personnel, but one was ordered 1o broken tops, and they found three

Al the clearing towards the
edge of the forest the patrol were 1o

report that they hod spotted a conical
object about the size of a cor, floating
on beams of light just 12 inches above

small triangular depressions on
the ground, 1.5 inches deep and 7
inches wide. Radiation levels were
taken - they were 10 fimes the
normal background level, What did

remain on palrol af the East Gate, and so three went
into the forest on fool.

_rl_}lh- ground . all this mean?

Wre was a mist wquund_:mj it and the craft In 1980 the trees around the cearing were tall
(uppo_ured fo be metallic with black markings on and mature rather like the areas you have just
one side The?f tried to approach the object - it walked through, since first crossing the forest road.
was like walking in slow mofion. Suddenly the craft The sector immediately in front of you has been
LOSE ::P'E"\; '“|° flash of light Uf‘ﬂ: disappeared. replanted since the reported incidents. However,

?I ¢ patrolmen been spotied? ) there are clearings within the recent planting

he search parly refurned fo base to report their where frees did not re-grow. Had the strange lights

obsarvafions. They wondered if the craft would return, somehow conominated the orea?
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Asyou review these various publications | hope you are thinking about the relatioships between
the interpretive text, the point size, and the layout that the text will be placed in. Interpretive
writing has to have alot of thought into it's total presentation, but as you can see from these
examples, it should also be fun and interesting. Provoke, Relate and Reveal.
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Chapter 9
Writing to accomplish management objectives and inter preting critical issues

Theinterpretive writers key role in public safety, public relations and as an agent
of changein visitors attitudes and reactions to natural or human induced
dramatic or dangerous events.

Please Do Not Take
Children on this Trail

You may encounter an

aggressive mountain lion

Small children are i
at greatest risk -

} Removal of this sign by Megal aad .-mp athe

Interpretative communications has been gaining in use by agencies and managers for
interpreting management issues and for avariety of public relations functions. We know that
interpretation is the most powerful communication process we have available to usto useto
communicate to our visitors with. Interpretive communications thus becomes afirst line of
communication with visitors about "critical management issues' that may arise for any resource
management agency.

What isa" critical issue or management issue" ?

For the purpose of this chapter, "critical issues’ are defined as topics that deal with
management problems and their need for solutions that relate to the safety or concerns of the
visitor at parks, forests, heritage sites, or relate to resource protection and management issues
that the public needs to be aware of. As examples, "critical issues or management issues' may
include, but not be limited to:

- Water safety issues (boating, swimming, etc.).

- Resource management/protection of endangered species or habitats.
- Closure of areas due to migratory bird nesting.

- Resource management of fragile resource sites (sand dunes, bogs, etc.).
- Site damage due to severe weather (tornados, hurricanes, etc.).

- Resource protection issues for cultural or heritage sites.

- Vigitor safety issues related to wildlife encounters.

- Fire prevention, post fire effects on landscape and wildlife.

- Vigitor safety for extended back country or wilderness hiking.

- Mountain Lion sightings within a park or forest.

- Interacting with bears or other park/forest dangerous wildlife.
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- Public relations issues (trail or site closings, upcoming management programs such as
timber harvests, prescribed burns, etc.).

For an interpretive writer planning to develop text to address any of the above, hereisalist of
planning issues for you to think about.

1. What isacritical issue exactly that you have to write about?

2. Theanalysis of the critical issue or management issue - critica for who? Who is the audience
your interpretive writing, and related media, will be directed to/for.

3. Why isthis management issue critical for the organization or agency? What exactly isthe
problem that the panel, exhibit, news release, etc. has to confront.

4. Will this be a short term, long term or seasonal management issueto interpret to the
visitors/public?

5. What are the individual parts of management issue (psychological, physical, public relations,
visitor action or non-action, etc.) you will have to write for. Who will you be getting the
"official status or viewpoint" from?

6. What will you need to do to develop a change/public relations Strategy via your writing.

7. What do you/your agency want to happen - and by when? What are the objectives you have
been given for your interpretive writing to help accomplish?

8. How will you need to relate your writing to different target market groups?

9. Create atime line/priority check list of the order in which you want to implement your
management issue interpretive campaign. Will this be a one-time event such asinterpreting a
forest fire or vandalism issue, or alonger term management issue like writing for a variety of
media on water safety issues?

10. Identify the interpretive media you will need to write for and put in place to address your

management issue public awareness program.

Let'slook at some real examples of interpretive writing to address a variety of management
issues or critical issues from different organizations using both exhibits and outdoor p
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This exhibit developed by the US Army Corps of Engineersis designed for County Fairs or other venues to make people who visit
COE lakesto be aware of water safety issues - an on-going interpretive program and services planning and writing project.




75

This panel is acommon one in many backcountry hiking areas. Another task for the interpretive writer addressing management issues
isto motivate visitors to be aware of their surroundings and know "what to do" in some situations.



se does not belong in these sanctuaries,
-an help keep it out. We can choose to not
join the tens of thousands of Canadians
in the Vancouver Aquarium

Great Canadian Shoreline Cleanup,

rge pool is an oasis for marine life when and WWF's

the tide is out. With waves continually rushing -~ presented by Loblaw Companies Limited.
in and out, a surge pool’s water remains cool
and salty, even on hot or rainy days. Find out more: vanaqua.org/cleanup

This creative interpretive panel address litter and garbage on the beach - a good example of using interpretation and interpretive
writing to address management issues.
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J.A. Skinner State Park

Department of Conservation and Recreation

Protect

We welcome both our two and four legged visitors. For
everyone’s safety, we ask that dogs are kept on a leash
during their visit.

For Your Pup

Porcupines, racccons, and bear are just some of the
animals that call Skinner State Park hame. If they feel
threatened, these animals can injure your dog.

For the Park

With all the smells and sounds, dogs could easily run off
after something. Not all the animals that live in the
park can defend themselves, so keeping your dog on a
leash helps protect these animals,

‘our Pup & the Park!

An encounter with a porcupine will be a bad day
for your dog

Above: Animals such as deer, squirrels, and birds
may not be able to get away from a dog

Left: Dogs love a hike through the woods just as
much as humans do. Keep them leashed to help
kzep both the pup and the park

Here is a common simple management issue that the interpreter can help with.
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Help us give Swallow-wort the BOOT - a seedless one! ~

Pale Swallow-wort is a REAL problem — this non-native invasive plant (it came from Europe) can destroy habitats for our native
plants and animals. We are working to contain the plant and keep it from spreading to other parks, communities or even your own
backyard. The seeds can be easily stuck to your boots, shoes, clothing — even pet fur if your dog walks the trails with you. Learn to
recognize the Swallow-wort plant and its seeds. Be sure to CHECK YOUR BOOTS and shoes for seeds before you leave and please
use our boot and shoe cleaning stations in the parking lots. Help us give swallow-wort the boot — a seedless one!

You are part of the solution to keep Swallow-wort from
spreading to other locations. A few quick scrapes will do the
trick. Look for seeds on your clothing and pets too. Thanks
for helping to be part of our team,

The Swallow-wart in Spring and Summer — it
can grow up to 6 feet a year and produces a
soil chemical that kills other plants around it!

In the fall/winter the Swallow-wort

looks like this. The white seeds are
everywhere and this is the time we have
to check our boots and clothes the most.

Robert G. Wehle State Park

The writing for this management issue is for an on-going and serious management program - that of invasive plants. The main
management goal was to have park visitorsin the fall to be sure they wipe their shoes and boots to keep the seeds from being
distributed to other areas.
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SHARP, PAINFUL & DEADLY /7 , /

" Bo Hot Toush Porcuplas

Porcupines have soft hair, but their back, sides,
and tail are usually mixed with sharp quills.

=

i

/
/

do not touch
the porcupine.

They do not shoot quills at predators as once
thought, but the quills detach easily when touched.

Porcupines may have 30,000 or more quills and
grow new ones to replace those lost.

The quills are a great defense because they each
sit in a sheath that allows them to release easily
when a predator touches them. The pointed end
has a tiny barb, like a fishhook, that once entered
into the skin does not pull out easily.

shoulder & neck have long,
stuff guard hairs that stand
up when threatened

The "before" sign by the
Porcupine an then the new
"interpretive” panel.

When a porcupine is approached by a predator, it
will turn its back and raise its quills to make them
more accessible to a predators face. Many pet
- : 3 dogs have lallgn for this trick and gotten too close
=t ameie N0 ; with their sensitive noses.

small ears

b/

/

i‘
’l/[ .‘l‘ /

J

thick, muscular
tail with quills

clawed feet
fortree climbing

Don’t you get OUCH:q by a porcupine!

i
]

I'm APOSEMATIC!
Aposematism is a form of
"advertising", a waming to

PORCUPINE
predators and so | rattle my

Rulls, simifar to what a ratle- POINTS or aersst

snake does. These wamnings i

are to avoid potential harm to Length:

both me and my predator. Rounded, large and slow
Third largest of the rod,

Latin name means "quil
Brown, gray, or the unus ual white

Here's a good example for an interpretive writer. The original sign for the porcupine top left, and the interpretive writers new way to
address and interpret the "do not touch the Porcupine”.
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Time for Tick Talk!

While we have lots of wondertul wildlife for you to see, we
don’t want you accidently taking home any of our residents with
you. Especially TICKS. Ticks spend their day waiting for an
animal, like a deer, to pass by a blade of grass the tick may be
hanging on. When the deer, or you, bump that grass blade the
ticks let go and lands on you — and their blood lunch. This is just
one of the many reasons you need to stay on the trails and not
wander off them when visiting our forests and dune/beach areas.

Here’s who might be waiting for
you off the trail. ::';:: :;v

grass
Check for ticks after any walk in PLEASEL
the forest or high grass areas.
Meet the family — if
you leave the trails!

l This job sucks

W B ' ' -and I love it!

Onefina example for interpretive writing from the Fish and Wildlife Service at Cape May that
had a problem with visitors going off the trails and walking on sensitive sand dunes. The other
issueisthat if they go off the trail then will probably encounter ticks. By posting this panel at
areas where visitors were going off thetrail - the number of visitors going off the trail was
dramatically decreased, as were the problems with visitors getting tick. The objectives of the
panel and the writing worked.
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These are a good sampling of interpretive writing to address management or critical issues.
While the writing takes on a more serious note, and one that can help save lives or help protect
visitors for harm, the interpretive writing rules stay in play. In particular the emotional and
behavioral objectives are the main focus for the writing and its relationship with the graphics to
accomplish.

Remember to pre-test the media you have written for to make sure the interpretation/message is
understood and that your behavioral objectives have a higher opportunity to become
accomplished.
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